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BUKOPUCTAHHSAM €KOJOT1YHOIO0 MAapKETUHIy Ta OCOOJUBOCTSAMH CIIOKHBAIbKOTO
CIPUUHATTS OpeHAy, 110 Jla€ 3MOTY OI[IHUTH €(PEKTHUBHICTh TAaKUX MNPAKTUK Y
KOHTEKCT1 (pOpMyBaHHS OPEHJI0BOI JIOSILHOCTI, IOBIPU Ta €EMOIIHHOI 3a1y4€HOCTI.
MeTo/10JI0TI9YHOK0 OCHOBOI POOOTH € 3araJiIbHOHayKOBI METOJIU: aHali3 HayKOBOi
JiTepaTypH, CUHTE3, y3araJlbHEHHS IJisi TEOPETUYHOTO OIpAIFOBAHHS CYTHOCTI
€KOJIOTIYHOI0 MAapKETUHTY, KOHTEHT-aHali3 Jid BUOKPEMJICHHS OCHOBHHUX
IHCTPYMEHTIB Horo peanizauii. Pe3yJbraTm HayKoBOi mpani AJajJd MOXJIHMBICTh
CHUCTEMATU3yBAaTH KJIIOYOBI IHCTPYMEHTH €KOJIOTIYHOTO MApKETHHTY, Cepel SIKUX
JOMIHYIOTh ~€KONAKOBaHHA, cepTudikailisi, eKoMapKyBaHHsA, 1HQopMailiiiHa
MPO30PICTh, BUKOPHUCTAHHS MEPEPOOICHUX MaTepiajiB, eKOOPEHIUHT Ta €KOJIOT1YHA
KOMYHiKaiis. JlochaipkeHHs NIATBEPJUIIO HASBHICTh MPSIMOTO 3B’SI3KYy MIXK
3aCTOCYBAHHSM IIUX ITHCTPYMEHTIB 1 pIBHEM JOBIpHU 710 OpEH]y, a TAKOXK BIUIMBY Ha
CIIPUUHATTS MOro Cepio3HOCTI, HAIIMHOCTI Ta €THUYHOCTI. Byno BUSBIEHO, 11O
CIO’KMBaul 0Xoyille oOUparoTh MPOYKIIKO OPEHIIB, SIKI JEMOHCTPYIOTh peaybH1
€KOJIOT14H1 3yCHWJIJISl, HaBITh 32 YMOBM BHIIOI I[iHU, 110 CBIAYHUTH MPO 3pOCTAOUY
pOJIb BIAMOBIAANBHOT MOBEAIHKM B MPOIECI YXBaJIGHHS pIlIeHb. Y pe3yJbTari
y3arajibHeHHS OTPUMAaHUX JTaHUX PO3POOJIEHO MOJEINb, SIKa JEMOHCTPYE MEXaHI3M
BIUIUBY €KOJIOTIYHOTO MAapKETUHTY Ha CHpPUUHATTS OpeHay 3a TaKuMu
KOMIIOHEHTaMHU: pallioHalibHA OIllHKa (eKoJioriyHa cepTudikalis, Mpo30piCTh
iHpopmMmaiii), emoiiiine BpaxeHHs (imeHTH(IKaLis 3 OpeHJAoM, ILIHHICHA
Opi€HTAallisl), TOBEIHKOBA BIAMOBIAbL (JIOSJIBHICTh, HOBTOPHA MOKYMKA, TOTOBHICTh
peKoMeHAyBaTH). Y BHCHOBKAX HAaroJiolleHO Ha JOMUIBHOCTI CTpaTeriuyHoi
1HTerpaiii eKoJOoTriYHOr0 MAapKETUHTY B 3arajbHy CHUCTEMY OpEHI-MEHEIKMEHTY.
3anpomnoHOBaHO MOJIENb, SKa Ma€ TMPAKTUYHE 3HAYCHHS [Ji [1JIBUIICHHS
€KOJIOT1YHOI KOHKYPEHTOCIIPOMOKHOCTI OpeHAIB Ta (OPMYBaHHS CTAIUX B3aEMUH
31 CLIO’KMBaYaMH.

Kiro4doBi  cioBa:  ekoJsioriyHa  BIANOBIJAJIbHICTh,  MAapPKETHUHIOBI
IHCTPYMEHTHU, CTaJINi PO3BUTOK, 3€JI€HA CTPATETisl, €KOJIOTTYHE MAaKOBAaHHS, TOBIpa

1o OpeHpy.
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Abstract. The growth of environmental awareness among consumers is
transforming modern approaches to developing marketing strategies and
implementing company «green» initiatives. This article aims to explore the
relationship between the use of green marketing and consumer brand perception,
enabling the assessment of the effectiveness of such practices in building brand
loyalty, trust, and emotional engagement. Methods. The methodological foundation
of the study is based on general scientific methods: analysis of academic literature,
synthesis, and generalization for the theoretical elaboration of the essence of green

marketing, as well as content analysis to identify its key implementation tools. The
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study’s results allowed for the systematization of the main instruments of ecological
marketing, including eco-friendly packaging, certification, eco-labeling,
information transparency, use of recycled materials, eco-branding, and
environmental communication. The study confirmed a direct link between the use
of these tools and the level of consumer trust and their perception of the brand’s
responsibility, reliability, and ethical conduct. It was revealed that consumers are
more inclined to choose products from brands that demonstrate genuine
environmental efforts, even at a higher price, indicating the growing importance of
eco-conscious behavior in decision-making. Based on the generalized data, a model
was developed to demonstrate the mechanism through which green marketing
influences brand perception via the following components: rational evaluation (e.g.,
environmental certification, information transparency), emotional perception (e.g.,
brand identification, value alignment), and behavioral response (e.g., loyalty, repeat
purchase, willingness to recommend). The conclusions emphasize the importance
of strategically integrating green marketing into brand management. The proposed
model holds practical relevance for enhancing the environmental competitiveness of
brands and fostering sustainable consumer relationships.

Keywords: environmental responsibility, marketing tools, sustainable

development, green strategy, eco-packaging, brand trust.

IlocranoBka mnpoOjemMu. 3 OISy Ha CydyacHI yMOBHM aKTHBI3awii
€KOJIOTITYHUX BUKIIMKIB, 3pOCTaHHS YCBIJOMJICHOCT] CIOKMBAUiB 1 TpaHcopmarlii
MapKETUHTOBUX CTpaTerii KoMmmaHiid, eKOMapKeTHMHI Ha0yBa€e OCOOIMBOIO
3HAQUYEeHHS SK 1HCTPYMEHT (OpMYyBaHHS KOHKYPEHTHUX mepeBar. EBouroris
CIOKMBUYMX MPIOPUTETIB CHOPUUYMHUIA MOTPeOy B MEPEOCMUCIEHHI MIIXOJIB /10
MPOCYBaHHS TOBapiB Ta IMOCIYT: BIANOBIAAIBHICTE Oi3HECY 3a HABKOJIMUIIHE
CEepeZOBUIIIE CTajla HE JIUIIE €TUUHUM MMUTAHHSM, a U CTPATET1UHUM IMIIEPATUBOM.

[IpoTe, He3BaXKAIOUM HA 301IBIIIEHHS TOMYJIAPHOCTI 3€JIEHUX MPAKTUK, HEIOCTATHHO
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JTOCITIJDKEHUM 3aJIMIIA€TECA TUTAHHSA, SK €KOJIOTIYHI I1HIIIaTHBHM BIIMBAIOTH Ha
CIPUUHATTS OpeHay 3 OOKY CIOXKHBaya.

[Ipobniema monsirae y BiACYTHOCTI KOMIUIEKCHOTO MIIXOAY /10 OLIIHIOBaHHS
3B’SI3Ky MDK 3aCTOCYBaHHSIM 1HCTPYMEHTIB €KOJIOIYHOIO MAapKETUHIy Ta
eJIeMEHTaMi OpEeHAMHTY, 30KpeMa JOBIPOIO, JIOSJIBHICTIO, YII3HABAHICTIO Ta
E€MOIIHUM KOHTAKTOM 31 ClOKHBadeM. Bu3HaueHHS IbOTO B3a€MO3B’SI3KY JACTh
3MOTy HE€ JIMIIE€ TMOCUIUTH €(PEeKTUBHICTh MApKETUHIOBUX CTpaTerii, a u
chopMyBaTH HOBI MIAXOAW 10 TMO3ULIOHYBaHHS OpeHIy B [IWHAMIYHOMY U
€KOJIOTIYHO YYTIMBOMY CEPETIOBUIIII.

AHaJi3 OCTaHHIX AOCTiMXKeHb i myOJikamii. Y KOHTEKCTI MIABUIIEHOTO
1HTEpeCy JI0 CTAJIOT0 PO3BUTKY €KOJIOTTYHUNA MAPKETUHT PO3TISAIAI0TH K KIFOYOBUN
IHCTpYMEHT (POpMYBaHHS MO3UTUBHOTO CHPUUHATTA OpeHIy cepell CIO>KUBayiB.
3HayHO 30UIBIIYETHCS HAyKOBa I[IKaBICTh /10 LOTO HAMpPsIMY, MPO LIO CBIIYUTH
HU3KA IPYHTOBHUX JOCIIIKEHb.

O. 1O. boenko [1] akiieHTye yBary Ha 3poCcTal0ouoMy 3Ha4Y€HHI €KOOPEHIUHTY
y BITUM3HSHIN NPaKTUIll, TIAKPECTIOYH, 0 BIH CHPUSE MiJBUIICHHIO JOBIpH
cnokuBauiB Ao npoxykuii. Ilpansg T.B. KuszeBoi ta JI. A. OpoxoBcbkoi [2]
BHUCBITJIIOE€ €KOJOTTUHUN MapKETUHT y IUIOMIMHI CTaJOT0 PO3BUTKY, OKPECIIOI0UU
TEOPETUKO-METOJIOJIOTIYHI OCHOBM Ta MEXaHi3MH HOTro BIPOBA/KEHHS Ha
M1 ATPUEMCTBI.

[IpobnemaTuky ynpaBiaiHHS OPEHIOM SIK CTPATEriYHOTO METOAY IMiIBUIICHHS
KOHKYPEHTOCIPOMOXKHOCTI aHamni3ytoTh T. ['pexoBa ta P. I'y3b [3], Harosnomryouu
Ha BaXJIMBOCTI (POpMyBaHHS MOro I[IHHOCTEW, 110 BiAMOBIJAIOTH OYIKYBAHHSIM
cnoxkuBauiB y cgepi exosoriuHoi Oesnexku. I[lomiOHy AyMKy HpOIOBKYHOThH
T.B.Kuaszea 1 I. A.Paguenko [4], $KI JOCHIIKYIOTH 1HCTpyMEHTapii
MapKETUHIOBOTr0 3a0€31E4YEeHHS 3eJIEHOT EKOHOMIKH, 1110 0e3M0cepeHbO BIIMBAE HA
€MOIIMHO-TTOBEIIHKOBI1 peakIlii IJIbOBOI ayIUTOPIi.

B. B. KacesiH [5] po3risiiae OpeHAUHT Y HECTAaHAAPTHOMY KOHTEKCT1 — Yepe3

JUSTIBHICTE 010110TEK, JIEMOHCTPYIOUM YHIBEPCAJIbHICTh MIAXOMAIB 0 MOOY/I0BU
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JOBIpK 4epe3 eKoIiHHOCTI. [likaBy kiacudikaiilo BHYTPIIIHIX KOMIIOHEHTIB
Oopenny Hamae JI. B. TemeBa [6], 30cepemkyrounch Ha CKIaQAHUKAX IMIIKY
KOMIIaHii, K1 BIUIMBAIOTh Ha 11 penyTaliitHUi KaniTan y KOHTEKCTI €KOMapKETUHTY.
P. B. Irnatenko [7] akieHTye yBary Ha CY4YaCHMX €KOJOTIYHHMX TPEHAAX Y
MapKETHUHTY, K1 (POPMYIOTh HOB1 BEKTOPHU MOBEIHKHU CIOKHBAYIB, MiIBUIIYIOYH 1X
€KOJIOT1uHy cBigoMicTh. [loniObno, A. HarieBa [8] BuBUae 3eieHUN MApKETUHT SK
e(eKTUBHUHN IHCTPYMEHT peaiizailii cTpaTerii CTajaoro po3BUTKY Oi3Hecy, 30KpeMa
yepe3 MmoOy/IOBY JOBroTpuBaiinxX BigHOCcWH 31 cnoxuBadamu. JI. K. T'iinenko,
1O. A. JlaitHoBchkuit Ta b. b. Cemak [9] nochimxyrTh poJib MapKETHHTOBHUX
KOMYHIKaIIi#l 1 peKJiaM# y BIIPOBAJKEHHI €KOJOT1YHUX 1HHOBALlIHM, IEMOHCTPYIOUH,
K came Il Mece/Kl MOXKYTh BIUIMBAaTH HAa €KOJIOT1YHE MO3UIIOHYBaHHS OpeHIy.
I. O. KopoctoBa [10] mornubmitoe aHami3 depe3 MPU3MY €KOJIOTIYHOI MOJITHKU
MIJIMPUEMCTBA, 30KpeMa il BIUIMBY Ha MapKETHHIOBY CTpaTeriio Ta opMyBaHHS
BIJTIOBITHOTO CIIPUMHATTS CIIOKUBAYEM.

AcCHeKTH Bi3yallbHOI M0J1a4l Ta KOMIPAUTUHTY B €KOJIOTIYHOMY Ta €TUYHOMY
MapkeTuHry posriasnaioTe C. Tkauyk 1 B. Craxypcekuit [11], Bkazyroun Ha
BAXKJIUBICTh IIJTICHOTO €CTETUYHOIO0 Ta CMUCIOBOTO OQOpMIICHHS OpeHIy s
TM1IBUILECHHS PIBHS JIOBIPH.

VY MiXKHapOJAHOMY KOHTEKCTI 3HAuHMI BHecok poOnste F. Shaukat Ta
criBaBTOpU [12], AKi aHANI3yIOTh B3aEMOMII0 MiX EKOIHHOBAIISIMU, PUHKOBOIO
HEBU3HAUCHICTIO Ta PE3YJbTATUBHICTIO €KOJOTIYHOIO MapKETHUHTY, BiJI3HAYaIOuu
Horo 3pocrarouy akTyajdbHICTh AJisi (OPMYBaHHS JOBIpH A0 OpeHay. 3 MOIISAY
BHYTPIIIHBOTO CEPEAOBUIIA MIAMPUEMCTBA, BAKIUBUM € (POpMYBaHHS BiIOBIIHOI
KOPIIOPaTUBHOI KYJbTYpH, sIKa BioOpa)kae 1IHHOCTI CTajaoro po3BuTtky. Came Ha
uboMy HaronomyioTh JI. TemeBa Tta K. VYHryp’sa [13], nigkpecirorouu
B3a€MO3B’SI30K MIX €THYHUM KJIIMAaTOM OpraHizaiii Ta ii 30BHIIIHIM OpEeHIOM.
I. B. ®emyp [14] nponoHye KOHIENTYaJbHY MOJEIb €KOJIOTTYHO BIANOBIIAIBHOTO
0i3Hecy, y Mexax SKOi EKOJIOTIYHMI MapKEeTHHI CIyrye 3aco0oM MoOyI0BU

KOpPIIOPaTUBHOI pemyTallii. AHami3 CHOXUBYOI MOBEAIHKH MIOJ0 €KOOpEHIIB
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nogatoth H. Olasiuk Tta U. Bhardwaj [15], Haronoiryrouu, 1o €KOJOTIYHICTh
OpeHIy € OJHUM 13 KIIOYOBHX (DAaKTOpPIB KYIIBEIBHOIO BHUOOPY B YMOBax
rinobanpHO1 exojoriunoil kpusu. Jocmimkenns . B. [Tanamapenka Tta 1. A. YikoBa
[16] miaATBEpIXKYIOTh BAXJIMBICTh €KOJIOTIYHOTO YMHHUKA Y (DOPMYyBaHHI CTIHKOTO
OpeHay, 110 BUKIIMKAE TOBIPY B 3ailikaBieHux cropid. K. JInTBUHEHKO Harojolrye
10, KyJbTypHa 1ICHTUYHICTh 1 aBTEHTUYHICTh € BAXJIMBUMH HeMaTepialbHUMHU
aKTHBaMH, W0 3a0€3MeuyyloTh JOBIpY U  JIOSUIBHICTH  CIOXHBAYiB Y
OaratoHailioHaIbHOMY cepenoBuii [17].

BuaineHHss HeBHUPIiNIeHUX paHille YacTHH 3arajbHOI MPOoOJIeMH.
He3Baxkatoum Ha HasSBHICTh HAyKOBUX IIpallb, HNPUCBIUYCHHUX EKOJOTTYHOMY
MapKETUHTY, 3aJIUIIAE€TbCS HHU3KA acCMeKTiB, Kl HOTPeOyIOTh YTOYHEHHS abo
rIUOIIOro AOCHIKEHHsS. Y HAyKOBHUX JIKEpelax HeMae €JHOCTI B TPaKTyBaHHI
MOHATTS «EKOJIOTIYHUNA MapKETUHI»: JEAKl aBTOPU PO3TISJAAI0Th HOTO BUKIIOYHO
K ITHCTPYMEHT KOMYHIKalli, 1HII1 — SIK KOMIIEKCHY (110co(dito BeAeHHs O13HECY.
OuiHKa BIUIMBY €KOJOTIYHOTO MAapKETHUHTY Ha OpeHJ YCKIAIHIOEThCA 4Yepe3
BIICYTHICTh €JUHOTO METOJIOJOTIYHOro miaxoay. HaykoBa niteparypa MoK IO
HEJOCTAaTHbO BHUCBITIIIOE, $KI camMe€ I1HCTPYMEHTU €KOJOTIYHOIO MAapKETHHTY
HalOUTbIlle MO3HAYAIOTHCS HA OKPEMUX €JeMEHTax OpeHay Ta B sKikd dopmi 1ie
peanizyerbes. [lorpeOye mornubieHHs TakoX eMMIIpUYHE BUBUEHHS CIIOKHUBYOTO
CIOPUUHATTS: OUIBIIICTh HAABHUX JOCHIKEHb € (QparMeHTapHUMU Ta He
BPaxOBYIOTh KOMIUIEKCHY TOBEAIHKOBY pEakKIlil0 CHOXKHBa4yiB Ha EKOJIOTIYHI
iHimiaTuBM Kommanil. Jlo Toro 3 Opakye y3araibHeHOl Mojenmi, sika O
CTPYKTYpOBaHO Ta JIOTIYHO BijoOpaxkana B3a€MO3B’SI30K MIXK €KOJIOTTYHUM
MapKETUHTOM 1 CIIPUUHATTAM OpeHy. Y ce 11e 00OMeXKy€e MOKIMBOCTI IPAKTUYHOTO
3aCTOCYBaHHS OTPUMAaHUX HAYKOBUX pe3YyJbTaTiB. 3Ba)XKalOUM Ha 3a3HAUYCHE,
aKTYyaJIbHICTh II1€1 pOOOTH MOJISITAE B TOTPEO1 HE JIUIIIE TEOPETUYHOTO y3araJbHEHHS
MIJIXOAIB IO €KOJOT1YHOTO0 MapKETHUHTY, a ¥ eMITIPUYHOI OLIHKUA BIUIMBY 3€JICHUX
MpPakTUK Ha TMOBEIIHKY Ta IHTEpHpeTalilo OpeHaiB 3 OOKy CHOXHBayiB.

3anpomnoHOBaHe AOCIHIKEHHS Ma€ Ha METi 3allOBHUTH HAasiBHI MPOTAJWHU Ta
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cOpMyJIIOBaTH HOBI MIAXOAHM [0 aHali3y B3a€EMO3B’SI3KY MK €KOJOTTYHOIO
BIIMOBIAANBHICTIO OpEH/ly Ta PIBHEM MOTO CIPUNHSATTSL.

@opmy.II0OBaHHA LijeH cTATTI (MOCTAHOBKA 3aBAaHHs). MeTOI CTaTTi €
BUSIBJICHHSI BIUIMBY €KOJOTIYHOIO MAapKETHHTYy Ha OadeHHs OpeHay 3 OOKy
CIOKMBaua 4yepe3 y3arajlbHEHHS TEOPETUYHUX MIIXOJIB, aHATi3y IHCTPYMEHTIB
3€JICHOTO MApKETUHTY, BUBYEHHS EMIIPUYHUX JaHUX Ta MOOYyJAOBU MOJENI
B3a€MO3B’SI3KY MIXK EKOJOTIYHUMHU MpakTUKaMH Ta ejleMeHTaMu OpeHnay. Jls
IOCITHEHH 111€1 METH BU3HAYEHO TaKl 3aBIaHHI:

1. ITpoananizyBaTyl OCHOBHI H1JXO/IX 10 TPAKTYBAHHS MOHATTS «EKOJIOTTYHUN
MapKETHHI» Y HAyKOBIH JiTepaTypi.

2. BUOKpEMUTH KIIIOUYOBI 1HCTPYMEHTHM €KOJOTIYHOTO MAapKETUHTY Ta
OXapaKTepU3yBaTH iXHIM BIUIUB Ha €JIEMEHTU OpeHay (IOBIpYy, JOSUIBHICTS,
YII3HABAHICTh TOILO).

3. Po3poOutu y3arajibHEeHYy MOJIETb BIUIMBY €KOJIOTIYHOTO MAapKETHUHTY Ha
CIIPUMHATTS OpEHy CIIOKHUBAYaAMHU.

Buxkiaa ocHOBHOI0 MaTepiajty 10CHilzKeHHA. Y CydacHUX YMOBax CTaJoro
PO3BUTKY €KOJIOTIYHUN MAapKETHUHT PO3TJANAal0Th SK KOMIUIEKC 3aXO/IiB,
CIPSIMOBAHUX Ha 3aJ0BOJICHHS TOTPEO LIJIbOBOI ayAUTOPIi 3a JOMOMOT0I0 TOBAPIB 1
TOCIIYT, IO MiHIMi3yIOTh INKOLY HABKOJHIIHBOMY CEpENOBHINY. HOro roioBHOI0
METOIO € HE JIUIIIE MPOCYBAHHS €KOJIOTTYHO O0€3MeYHUX MPOYKTIB, ajie i1 CTBOPEHHS
HOBOi CHCTEMH CHOXXHMBUMX I[IHHOCTEHW, IO OpIEHTOBaHAa Ha BIJAIMOBIJAIbHE
CTaBJICHHSI J0 JIOBKIJUIS Ta MOMYJISPU3ALII0 €KOCIOKUBAHHS K COI1aJbHOI HOPMHU.
3a3HauyuMoO, LI0 Ha CHOTOAHI EKOJIOTIYHMM MapKETHHI BUKOHYE CTpATEridyHy
(YHKIII}O HE JUIIE SIK IHCTPYMEHT MPOCYBaHHS MPOAYKIIIi, a 1 sIK MOTY>KHUH 3aci0
noOyJOBM  MO3UTHBHOTO  IMIIDKy ~ OpeHay — Ta  30UIbIIEHHS  MOro
KOHKYPEHTOCTPOMOXKHOCTI. KilfouoBUMHU HOro 3aBJaHHSIMHU € MIABUILEHHS PIBHS
0013HaHOCTI ayJIUTOpPii WIOJO EKOJOTIYHUX MpoOieM, aKTUBHE (QOopMyBaHHS
KYJbTYpU €KOCIOXXWBaHHS, PO3pPOOJICHHS Ta MOIIUPEHHS €KOJOTIYHO OEe3MEeUYHHUX

TOBapiB 1 TMOCIYr, a TaKoX CTUMYJIOBAHHS €KOJIOTIYHOI TpaHchopmallii

https://a-economics.com.ua/index.php/home/about ISSN 3041-2129

YBech KOHTEHT JlilieH30BaHo 3a ymoBaMmu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/

AKTYAJIbHI MUTAHHSA
VI EKOHOMIMHUX HAYK

BUPOOHMITBA. Moro ponb jemani Gidblme 3MillyeThcst 3 TAKTHYHOTO piBHA HA
CTpaTeriuyHui, ajpke €KOJIOTi4Ha Opi€HTalliss OpeHJy CHpPUHUMAETHCS HE JIUIIE SK
BI/IMOBIJb HA 3alUT PUHKY, a SK MPOSB COLIAJIBHOI BIMOBIAAIBHOCTI O13HECY Ta
HOTro 3aJIy4€HOCTI JI0 CTaJIOro PO3BUTKY [7, C. 26].

OTxe, eKOJIOTIYHUN MApKETHHT NIEPETBOPIOETHCS HA CUCTEMHY YIIPaBIIHCHKY
MPaKTHUKY, SKa HE Juile 3a0e3neuye e()eKTUBHY B3a€MO/IIIO 3 PUHKOM, a U Gopmye
JIOBIOCTPOKOBY €MOIIHY MPUB’SI3aHICTh CHOXKHMBaya 10 OpeHAy, MiABUILYE HOTO
MpuBaOJIMBICTh, pENyTAliiHy I[IHHICTH 1 PIBEHb JIOSJIBHOCTI, CTBOPIOIOYU
(GyHAaMEHT Ui CTIMKOIO PO3BUTKY OI3HECY B yMOBaX 3pOCTAIOYMX E€KOJIOTTYHHX
BUKJIMKIB. Ha OCHOBI ompanb0BaHoOi JIiITEpaTypu MU y3arajibHUIU OCHOBHI M1JX0IU
710 TPAKTyBaHHSI MOHSTTS «EKOJOTTUHUIN MapKeTUHr» (Tadu. 1).

[IpoananizoBani AediHillii CB114aTh, [0 €KOJOTTYHUN MAPKETUHT TPAKTYIOTh
MEPEBAXKHO SIK ISUIBHICTh MIAMPUEMCTBA, CIPSIMOBAHY Ha 3HUKEHHSI HETATUBHOIO
BIUIMBY Ha JOBKULIA, 33JI0BOJIEHHS MOTPEO €KOJIOTIYHO CBIJIOMHX CIIOKHBAUiB, a
TaKOX JOCSTHEHHS CTpaTeriyHuX KOHKYPEHTHUX MepeBar. Y JAOCIHIIKEHHSX
MIJIKPECICHO 0araTOBUMIPHICTh IILOTO TEPMIHY — BIJ 3€JIEHOTO MEHEIKMEHTY 0
BIAMOBIAANBHOT KOMYHIKaIli Ta iHHOBaliil y BupoOHuuTBI. lle miaTBepmKye
HEOOXIJHICTh IHTErPATUBHOIO MIAXOAY O BUBYEHHS €KOMApPKETUHTY B KOHTEKCTI
OpEeHIUHTY.

Y  MDKHApOAHIA TpaKTHUI[l €KOJOTIYHUM MApPKETUHI YyC€ 4YacTille
pO3MISAAAIOTh K 1HTErPOBAHUMN €JIIEMEHT 3arajibHOl CTpaTerii CTajJoro PO3BUTKY
kommnanii. 3okpema, Shaukat F. ta ciBaBTopu [12] 0OOrpyHTOBYIOTH B3a€MO3B’SI30K
MDK pIBHEM €KOIHHOBAIlid, MApKETHHTOBOIO OPIEHTAIIIEI0 Ta PE3yJbTATUBHICTIO
0i3Hecy B yMOBaxX PUHKOBOI HEBHU3HAYEHOCTI. ABTOpPHU MIJKPECTIOIOTh, 110 CaMe
€KOJIOTIYHA aJanTUBHICTh OpEeHJy IOCUJIIOE HOro KOHKYpeHTHI mepeBaru. H.
Olasiuk Ta U. Bhardwaj [15] 30cepemxytoTh yBary Ha MOBEIIHKOBOMY acCIEKTI:
pe3yabTaTh JOCHIIKEHb JTEMOHCTPYIOTh, 110 PIMICHHS CHOXKHBAyiB MPO KYMHIBIIO

€KOTOBApPIB 3HAUYHOIO MIPOIO 3aJI€3KaTh B1J] TPO30POCTI OPEHTy, ETUYHOCTI peKIaMu
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Ta aBTEHTUYHOCTI €KOJIOTIYHMX 3asB. LI miaxoau miATBEpAKYIOTh aKTyaJbHICTh

BHUBYEHHS BIUIMBY €KOMAPKETUHIY HA COPUUHATTS OpeHAy B YKPAiHCbKUX peanisix.

Taoauns 1

TpakTyBaHHS OHSATTS «EKOJIOTTYHUN MAapKETUHT» Y HAYKOBIiH JiTepaTypi

KirouoBnii
ABTOp Pix Buznauenus
aKIEeHT
Exonoriunuii MapkeTHHT sK ¢inocodis
YIPaBIiHHS TIAPHEMCTBOM B YMOBax ETtnunicTs 1
@emyp 1. B. [14] 2019 i . . . . .
(bopMyBaHHS COIIAJILHO BiANOBIJAIILHOTO | BIANOBIAAJIBHICT
0i3HECY
Olasiuk H EKOMapKeTHHT K YNHHUK CIIOKUBYOI Bruis Ha
asiuk H., . . .
. 2019 | noBipu Ta MOBEAIHKOBHX IEpEBar Mij yac | CIOXHUBY
Bhardwaj U. [15] Pr P oy
KyMiBJIi MIOBEIIHKY
ExoOpeHIuHT SIK iIHCTPYMEHT
Boenko O. }O. [1] | 2019 | exosnoriunoro MapkeTuHry ta ¢popmyBanHs | EkoOpenauHr
PHHKOBO1 YHIKaJIbHOCTI TOBapy
. [ncTpymentu B
KuszeBa T. B., [HCcTpyMEHTap1ii 3€JIEHOr0 MAPKETUHTY B .
2020 . . . MeXkax 3eJIeHOl
Pamguenko I'. A. [4] KOHTEKCT1 NIATPUMKH 3€JIEHOT EKOHOMIKH .
E€KOHOMIKH
I'minenko JI. K., )
. . Peknama Ta MapKETHHT €KOJIOTTYHHX .
JlaltHOBCBHKUM . e ) .. ExoinnoBaii ta
2020 | iHHOBAIIiH sIK 3aCi0 BIUIMBY Ha iM1IK . .
10. A., Cemak b. b. KOMYHIKaIis
KOMITaHii
[9]
. BOynoBaHicTh B
Kopocroga 1. O. 3eseHri MapKETUHT SIK CKJIaTHUK .
2020 . ) . EKOIOITHKY
[10] €KOJIOT1YHOI MOJIITUKH MIANPUEMCTBA .
HiATPHEMCTBA
CyuacHi eKoJIOTiYHI TpeH U B MapkeTuHry | TpeHmoBicTh Ta
Irnarenko P. B. [7] | 2022 | sik BiANOBigs HA MOMUT HOBOT reHepaiii MOJIO/I’KHE
CTOXHMBaYiB MO3HIII0HYBaHHS
Exosoriuanii MapKkeTHHT — 1I€ CTpaTerist
KuszeBa T. B., . P ) P
KOMEPLIHOI AisITBHOCTI, 0 BPaXOBYE .
Opoxosebka JI. A. | 2023 p H . A - O Bp M Cranuii po3BUTOK
2] €KOJIOT14HI PU3HUKH Ta MOTPEOU CTAIOrO
PO3BHUTKY
3eneHuii MapKETUHT SIK KOMIIOHEHT Oi3Hec- . .
. . . OpienTariist Ha
OpieHTAaIli] MiIIPUEMCTB Y KOHTEKCTI )
Haruesa A. [8] 2023 P ) P .. Y . MOBEIIHKY
€KOJIOTIYHUX TPEHJIIB 1 MOBEIIHKU )
CTOXHMBAYiB

CIIOKUBAYiB
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3eeHuil MAapKETHUHT K BIANOBIAb O13HEC
Shaukat F. et al. p A A Y

[12]

. MixHapoaHi
2023 | Ha HEBU3HAYEHICTh PUHKY Y€pE3 .
o €KOIHHOBALI]
€KOJIOT14H1 1HHOBAIli1

Jlxepeno: CKIaaeHo aBTOPaMHU Ha OCHOBI OIPAllbOBAHO] JIiTepaTypH

Ha namy nymky, exonoriyHuil (abo 3eieHuil) MapKETUHI — L€ MpOILeC
3a/I0BOJICHHSI CYCMUIBHUX TMOTpPe0d uepe3 MNPOIMO3UII0 TOBAapiB 1 MOCIYT, SKI
MPOTSTOM yChOTO KUTTEBOTO LIUKJIY — BiJl BUPOOHMIITBA /10 YTUII3allli — 3aBIAI0OTh
MIHIMAJBbHOTO HEraTUBHOIO BIUIMBY Ha JOBKULIS Ta CIOXKHUBAIOTh OOMEXKEHUU
o0cCsT MPUPOJAHUX PECYPCIB. Y paMKax CydyacHOi HayKOBOI MapaJurMu LeH miaxij
MOHa BU3HAYUTHU K 1HTETPOBAHY NISUIBHICTH MiANPUEMCTBA, IO CIIPSIMOBaHA Ha
Y3rOo/KEHHsI 1HTEepeciB OI3HECY Ta CIOXKHBAudiB 4epe3 MPOCyBaHHS MPOAYKII 3
MIHIMAQJIBHOIO €KOJIOTTYHOIO HIKOAOKO.

Bigrak cydacHa KOHIIENIlisl €KOJIOTIYHOTO MApKETUHTY 0a3yeTbcsi Ha
BUPOOHUIITBI Ta MOIIMPEHHI TOBapiB 1 MOCIYT, IO OPIEHTOBAaHI Ha MIHIMI3AIlIO
HEraTUBHOTO BIUIMBY Ha HABKOJIMIIHE cepefoBUIlE Ta (OPMYyBaHHS €KOJIOTTYHOI
CBIJIOMOCTI cCepejl YCIX YYaCHHKIB PUHKY — BIJl BHUPOOHHMKIB N0 KIHIIEBUX
cnoxkuBauiB. KommaHii, sKI BOPOBAIKYIOTh 3€JIEHHI MapKETUHI, YXBaJIOIOTh
CUCTEMHI pIIIEHHS II0J0 BCIX €TaIiB XXUTTEBOTO LHUKIY MPOAYKIII — Bl BUOODPY
CUPOBMHM ¥ TEXHOJOTId BHpPOOHHMIITBA 1O YIAaKyBaHHS, TPAHCIOPTYBaHHS Ta
yTHITI3aLi.

[Toromxkyemocs 3 nymkoro gociaiaauill O. FO. boenko [1], mo epextuBHuii
€KOOpPEHJUMHT BITYU3HSHUX BUPOOHHUKIB MOTpeOy€e CHUCTEMHOIO TMIAXOAY 3
ypaxyBaHHSIM BUMOTI 3aKOHOJIaBCTBA, CTAHJAPTIB SKOCTI Ta 3POCTAIOUMUX 3aMUTIB
CIIO’KMBayiB HA €KOJIOT1YHY Oe31eKy. B ymoBax rio0anbHO1 KOHKYPEHIIT YKpaiHChKI
KOMIIaHI1i CTUKAIOTHCS 3 THCKOM 3 OOKY NOTYXHUX TpaHCHAL[IOHAIIbHUX OpEH/IB, K1
BK€ JABHO IHTErPyBaJIM €KOCTPATETIi y CBOIO isUIbHICTh. BogHOYaC BIpoBaKeHHS
€KOJIOTIYHO OPIEHTOBAHOI'O MO3MUI[IOHYBAaHHS Ja€ 3Mory (opMyBaTH JOBIpY [0
OpeHay, MIJBMILYBAaTH MHOro penyTauiiHy KamiTajgi3amilo Ta JIOSUIbHICTh

cnokuBauiB. [Ipuknaau kommaniit Ha kmtaaT Samsung, McDonald’s yn Centrum

https://a-economics.com.ua/index.php/home/about ISSN 3041-2129

YBech KOHTEHT JlilieH30BaHo 3a ymoBaMmu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/

AKTYAJIbHI MUTAHHSA
VI EKOHOMIMHUX HAYK

JEMOHCTPYIOTh, 110 €KOJIOTIYHA BIAMOBIJAJIBHICTh CTajla HE MPOCTO TPEHIIOM, a
CTaHJapTOM ycmimHoro Openay. OTxe, €KOJOTIYHUN MapKeTUHI HE JIUIIE
TpaHcopmye Oi3HEC-MIIXOAN, a U BU3HAYAE LIHHICTH OPEHy B OYaX Cy4acHOIO
crioxkuBaya [ 1, c. 42].

VY Tabnuui 2 OKpecaeHo KIHYO0B1 IHCTPYMEHTH €KOJIOTTYHOIO MapKETHUHTY Ta

iXHIM BIUIUB HA CIPUUHATTSA OpEHIY CHOKHBAYEM.

Taoaunga 2

BruinB 1HCTpYMEHTIB €KOJIOT1YHOTO MapPKETUHTY HA CIIPUUHSTTS OpeHy

CIIOKUBAYEM
Enement OuikyBaHa peakuisi Cllo;kMBava
€KOJIOTiYHOr 0 XapakrepucTuka peaJisamii (mcuxoJsioriyHe / moBeiHKoOBe
MapKeTHHTY CHPUITHATTS)
Exonoriune Buxopuctanss 6i0po3kiiagHux | 3pOCTaHHS JOBIpH 0 OpeHIy,
IMaKOBaHHS MaTepianiB MM ABUIIEHHS JOSJIBHOCTI

ExomapkyBanHs /

HasBHicTb cepTudikaris, 1o
BIMOBIAAIOTH €EKOJOTIYHUM

3011bIICHHS JOBIPH, COPUHHSATTS

KOPIIOPAaTHBHI KOJIbOPHU

cepTudikaris crangaptam (Hanpuknag, FSC, | mpoaykuii sik 6e31me4yHo1 Ta sKicHOi
EU Ecolabel, Organic)
Buxopucrtanus 3acTocyBaHHsI BTOPUHHOI BiguyTTs BiANOBiJAIBHOCTI
nepepodIeHIX CHPOBHMHHU Y BUPOOHHUIITBI Ta OpeHy, TOCUIJICHHS JIOSITBHOCTI Ta
MaTepiaiB NaKyBaHHI IIOBaru
Komymnikartis . . .
o Indopmarniiina npo3opicTs, ®opmyBaHHA 00pa3y COLIAIBHO
€KOJIOT14YHO] . . . .
. ) . ESG-3BiTyBaHHs BIAIIOB1IAJILHOI KOMITaH11
BiJINIOBIJAJIBHOCTI
. [TixBUIIEHHS BIII3HABAHOCTI
CuMBOIIiKa, CJIOTaHH, . e .
Exobpenaunr OpeHy, TO3UTHUBHI eMOITiTHI

acorjarii

Bupo6uunrso 3
HU3BKUM PiBHEM
BUKUIIIB

CepTudikoBaHi TEXHOJIOT],
BiJTHOBJIFOBaHA CHEPTis

PicT cripuiinsaTTs OpeHy sK
MIPOTPECUBHOTO 1 CTIHKOTO

Exonoriuni

1HII[IaATUBY B TpOMa/Ii

[TinTprMKa 3eeHUX MPOEKTIB,
BOJIOHTEPCTBO

BiguyTTs yyacTi criokuBaya B
CHLIBHIH cripaBi

Jlxepeno: chopMOBaHO aBTOpaMH Ha OCHOBI ONPaIlbOBAHOI JTITEpaTypu
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[IpencraBieni BIIOMOCTI JI€MOHCTPYIOTh, IO peani3aiis eKOJIOTTYHUX
HIIIATUB y PI3HUX acCIeKTaxX JIsNIbHOCTI KOMMaHii - cepTudikailisi, eKomakoBaHHS,
Mpo30pl KOMYHIKaIlli, BUKOPUCTAHHS TMEPEepoOICHUX MarepialiiB — GOPMYIOTh Y
CIO’KMBava JOBIPY, MO3UTUBHI acolliallii Ta MiABUILIEHHS JIOSJIBHOCTI 10 OpeHy.

VY cydacHOMY CYCHUJIBCTBI 3pOCTa€ HE JIMIIE MPArHEHHS 10 MOJIMIICHHS
€KOJIOT1YHOI CUTYyallli, a i OpieHTAallisl HA CIIOKUBAHHS €KOJIOT1YHO YUCTUX TOBApPIB
y TOBCAKIEHHOMY KHUTTI. Taka 3MiHa CHOXHMBYUX MNPIOPUTETIB (HOpMYeE
crielu(p1YHUN TOMUT, 110 BUMAra€ HECTaHJAAPTHOrO, 1HHOBAILIHOTO MIAXOAY A0
1oro 3a/10BoJieHHS. B yMOBax 1MHaMI4HOTO pUHKOBOI'O CEpEIOBHUIIA MiITPUEMCTBO
MOX€ JOCATTH YCHiXy JUIIE uYepe3 IIMOOKE BUBUECHHS MOTPEO CHOXKHUBAYIB 1
pO3poOJIeHHsT Ji€BUX MeEXaHi3MiB ix peanizaimii. Came €JeMEHTH KOMILIEKCY
3€JICHOTO MapKETHUHTY, SIKI OXOIUTIOIOTh MPOAYKT, IIHY, PO3MOILT 1 MPOCYBaHHS 3
ypaxyBaHHSIM  €KOJIOTIYHOTO  CKJaJHUKA, €  IHCTPYMEHTaMH  MPSMOro
YOpaBIiHCLKOTO ~ BIUIMBY B MeXKaX BHYTPIIIHBOIO  MApKETHHTY.  IXHe
LUJIECTIPSMOBAHE BUKOPUCTAHHS J1a€ 3MOTy C(HOPMYBATH KOHKYPEHTOCIPOMOXKHY
MPOMO3UIIiI0, 10 BIAMOBIJAE 3almUTaM I[IILOBOIO CErMEHTAa PUHKY Ta BOJHOYAC
CIIpUSsi€ MIJIBUIIIEHHIO 3arajibHO1 €()eKTUBHOCTI (PYHKIIIOHYBaHHS MIANMPUEMCTBA [4,
c. 88].

AHani3ylouu CTPYKTYpy €KOJOTIYHOro MmapkeTuHr-mikcy (Environmental
Marketing Mix), MoXHa BUAUIMTH CHEIU(]IKY KONKHOTO 3 HYOTUPHOX EJIEMEHTIB
KJIaCU4HO1 MoJieni 4P:

1. Environmental Product — opieHTalisi Ha BUKOPUCTAHHS HaTypaJbHUX,
OpraHiyHUX MaTepiaigiB, €KOJOTIYHE IaKOBaHHS, KOoMepallis 3 JOKaJbHUMH
COIlIaJIbHO BIJIMOB1AAILHUMU BUPOOHUKAMH;

2. Environmental Price — cnpaBemnuBa IiiHa, sika BijoOpakae BUTpPATH Ha
€KOJIOTIYHO YHUCTI TE€XHOJIOTIi, a TAaKOX CTBOPIOE JOJaHy BapTICTh YEpe3 €TUYHE
BUPOOHUIITBO; MOPYILIEHHS €KOJIOTTYHUX CTAaHJIapTIB MOXKE MPU3BECTH A0 MITpadiB

1 BTpaTu pernyTarlii;
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3. Environmental Promotion — 3acTocyBaHHs €KOJIOTIYHHUX 3ac00iB
MPOCYBaHHS, TaKUX SK TEpepoOIoBaHI  pEeKJIaMHI  HOCIi, aKIEHT Ha
€KOIPOCBITHULTBI, OpeHA-KOMYHIKalisd, NOOyJ0BaHAa Ha LIHHOCTAX CTAJIOTO
PO3BUTKY;

4. Environmental Place — onmTrMi3aliis JOriCTUKY 3 METOO 3HMKEHHS BUKHU/I1B
1 pecypco30epekeHHs M1l yac TpaHCIOPTYBaHHA Ta quctpuOyii [14, c. 121].

[Toromxkyemocs 3 rymkoro I. O. KopocToBa, 1110 BOpOBaI>KeHHS €KOJIOTTYHOTO
MapKeTUHTY HaJa€ MIAIPUEMCTBAM HU3KY crTpareriynux mnepesar [10, c. 231].
[lepenyciM 11e onTUMI3aIlig BUTPAT 3a PaXyHOK OILaIHOTO BUKOPUCTAHHS PECYPCIB
Ta 3HMKEHHS KIJTBKOCTI BIAXO/1B. TakoX €KOJOTIUHHH MAX1] CIpUsie 3MEHIIICHHIO
PHU3HKIB, OTPHUMAaHHIO Jep>KaBHOT MIATPUMKH U MM1IBUILIEHHIO
KOHKYPEHTOCHPOMOXKHOCTI Ha PUHKY. 3POCTaHHS MOMUTY Ha 3€JeHY MPOIYKIIIO
dbopmMye T0AATKOBI MOKJIMBOCTI ISl PO3IIMPEHHS 30yTy. Yce Iie MiJCUIIoE
MO3UTUBHE CHPUUHATTS OpeHIy, MiJBUIILY€E PIBEHb JOBIPU Ta JOSUIBHOCTI 3 OOKY
CIIO’KMBAYIB.

VY tabnuii 3 y3araJbHEHO THIIOBI 3alIUTaHHS, 1110 MOXKYTh OyTH BUKOPHCTAaHI
B EMIIPUYHOMY JOCIIKEHH] BIUIUBY €KOJIOTTYHUX MPAKTUK OPEHAY Ha CHOKHUBYUY
noBeiHKy. OpieHTOBHUM poO3MOAUT  BIAMOBIAEH CcPOPMOBAHO HA OCHOBI
y3arajJlbHeHUX BHCHOBKIB OMPallbOBAHOI HAYKOBOI JIITEPATYpU Ta MOXKE CIYTryBaTH
0a3010 JJ1s MOJANBIINX ONMUTYBaHb 13 KOHKPETHU3aLl1€10 BUOIPKHU.

Tabauus 3
Opi€eHTOBHI 3alUTaHHS Ta Bap1aHTH BIJINOBIIEH Yy paMKaxX roTEeTUYHOTO

JOCJIII>KEHHS BIUIMBY €KOJIOTIYHUX MPAKTUK OpeHAY Ha CHOKUBAIIbKE CIIPUUHSITTS

. . - OpienToBHA
3anuTaHHs BapianTu Binnosineii o
yacTka, %
Yu BaXkIMBa JUIS BaC €KOJIOT1TYHA )
. . . Tak / Hi 78 /22
BiJIMOBIAANBHICTE OpeHmy?
Bu roToBi utatuTé OUTBIIE 32 €KOJIOTIYHHMA .
Tak / Hi 64 /36
MIPOAYKT?
[Io HaiibinbIle BIUIMBAE HA AOBIPY 10 ceprudikaris / pexiama / 45730/ 25
3eNIeHOT0 OpeH Iy ? BJIACHHI JTOCBIiJI
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Yu 3HaOMI BH 3 €KOJIOTIYHAMUA .
TaK / 9aCTKOBO / Hi 32/41/27

MapKyBaHHIMU?
SIki ekoakTOpH BU BBAXKAETE HANOLIBIIT [MaKoOBaHH / cKiiay /

daictop 8 28/26/22 /24
BaXJIMBUMH I1i]] yac BUOOpY ToBapy? BUPOOHUK / cepTUdiKaT
Bu BigMOBIIsIITHCS Bl TOBapy Uepes Horo Tak / Hi / He 51/30/19
[IKIJUTHBUHA BIUTUB HA JOBKLJLISA? 3aMHUCITIOBABCS (J1aCh)

) ) coumMepexi / apysi / 3MI
SIk BM mi3HaeTecs mpo 3eneHi openan? P by 39/24/20/17

/ pexama

Jlxepeno: chopmoBaHo Ha OCHOBI [12; 15]

Jani Tabnuii 3 3acBIAYMIM BHCOKHM PIBEHb EKOJIOTIYHOI CB1AOMOCTI
CrokuBauiB. 3okpeMa, 78% pECMOHJEHTIB BBa)XXalOTh BAXJIUBOI EKOJOTIUHY
BIAMOBIAANBHICTh OpeHay, a 64% TroTOB1 CIuladyBaTH BUIIY I[IHY 3a €KOJIOT1YHO
yuctuid nponaykt. Haitbinem Baromum ¢akTopoM JOBIpU A0 3€JIEHUX OpeHIIB
BUSIBUJIACS HasBHICTH cepTudikamii (45 %), 1m0 CBIAYUTH MpPO 3HAYCHHS
(dhopMaTizoBaHUX MIATBEPKEHBb €KOJIOTIYHOCTI ISl CIIOKHBayYa.

AHaJli3 HAyKOBOi JiTepaTypu IIOKa3aB, M0 KOHIEMIIS €KOJOTIYHOTO
MapKETUHTY OXOIUTIOE€ CTpAaTEeTriuHHWi, TaKTUYHUN Ta ONEPAaTHUBHUNA PIBHI,
3a6e3Meuyloul KOMIUIEKCHHI MiAXia 10 (OpMyBaHHS KOHKYPEHTHHX HepeBar. li
peaiizaliis CIpuse 3MIITHEHHIO JOBIPH Ta JIOSJIBHOCTI CIIOXKHWBAYiB, ITIABUILCHHIO
NpuOyTKOBOCTI U pemnyTauii OpeHy, AOCITHEHHIO OpraHizalliiHuX ULuUIed 1
onTtuMizalii BuTpat. OpieHTallisl Ha 3eJICHU MapKETUHT Ja€ 3MOTry O13HECY He JIUIIIEe
aJanTyBaTUCS JI0 3aIIUTIB PUHKY, a i CTUMYJIIOBATH KOHKYPEHTIB /10 BOPOBA>KEHHS
CTaIuX MpakTUK. Pa3oM 13 MOXKJIMBICTIO BUXO/ly Ha HOBI €KOOPIEHTOBAaH1 PUHKHU 11€
CTBOPIOE OCHOBY ISl JIOBFTOCTPOKOBOIO 3pocTaHHs. BogHowac y ¢okyci
JOCIIKEHb 1 Ha/lalll MatoTh OyTH SIK EKOHOMIYHI, TaK 1 €KOJIOT1YH1 pe3yabTaTH [8,
c. 159].

Ax HaronomyroTh C. Tkauyk Ta B. CTaxypchKuid, €KOJOTIYHE Ta €TUYHE
CIpSIMyBaHHSI MAapKETHHTY € HE JIUIIE BHUSBOM COLIAJIBHOI BiAMOBIIAIBLHOCTI
0i3Hecy, a ¥ BaXXJIMBUM TPEHIOM, L0 OyJye IOBIPY Ta JOSJIBHICTh CBIAOMHX

CrokMBaviB. MapKeTUHTOB1 KOMYHIKAIIi1 B I[1{ MJIONIMHI TOAUISIIOTh HA KOMEPIIiiHI,
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[0 HAIpaBJI€HI Ha CTBOPEHHS MOMUTY Yepe3 MiJKPECICHHs €KOJOT1YHHUX IepeBar
NPOJYyKLIi, Ta HEKOMEpLIiHi, Kl (OPMYyIOTh KyJbTYpy CTajOro CIOKHUBaHHS.
VYcenimHa KOMyHIKaliss noTpedye BUKOPHUCTAHHS SIK €KOJIOTIYHO OpPIEHTOBAHOIO
Iu3ailHy ¥ KomipaWTUHTYy, Tak 1 CHIBIOpall 13 COI[aJbHUMM 1HIIIATUBAMH.
Exonoriuna pekiama, makoBaHHs1, )ipMOBHI CTHIIb, @ TAKOXK COIliaJibHI I1aTGopMu
i ctopinku HeypsgoBux opranizaiiit (HYO) cTBoprotoTs 3enenunit iMipk Openay. Y
pe3yibTaTi B3a€EMO3B 3Ky TaKUX IMiAXO/1B BAHUKAIOTh HOB1 NOTPeOU, 3aCHOBAHI Ha
IIHHOCTAX BIJAMOB1AAIBHOCTI, Oe31eKku Ta aoBipu [11].

3a3HAaYMMO, 110 TePMIiH «OpPEHI» Ha CHOTOJIHI — II€ HE JIUIIIEe 3HAK UM Ha3Ba, a
HUTICHUM o0pa3 'y CBIJOMOCTI CHOXHMBaya, W0 TMO€IHYE palliOHAIbHI
XapaKkTepUCTUKU TOBAapy 3 EMOLINHOI OI[IHKOK. BpeHIMHr € cTpaTeriyHuM
ITHCTPYMEHTOM MapKETUHTY, IO Ja€ 3Mory ¢GopMyBaTH JIOBIpYy, yIi3HaBaHICTh 1
KOHKYpPEHTHY mepeBary. B ymoBax cTajoro po3BUTKY BaXJIMBOTO 3HAYCHHS
Ha0yBae €KOOPEHAMHT — MO3UI[IOHYBAaHHS KOMIAaHIi K COIlaJbHO Ta €KOJOT14HO
BiNNOBinanbHOi. MOro eleMeHTH OXOIUIIOIOTh EKOMAKOBaHHS, CepTHRIKaIilo,
y4acTh y 3€JICHUX IHIIIaTUBAaX 1 MpPO30py KOMYHIKalilo 3 ayaurtopieto. OTxe,
€KOOPEHJIMHT 3MILHIOE 3B 30K 31 CHOKMBAYEM 1 IIJIBUILYE PUHKOBY ILIIHHICTh
openny [35, c. 147].

Ha ocHoOBI1 HayKOBO1 JliTepaTypu Ta BIACHUX MIPKyBaHb C(POPMOBAHO MOJIEIb

BIUIMBY €KOJIOTIYHOTO MapKETUHTY Ha COPUUHATTS OpeHy crioxuBayeM (puc. 1).
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CrpareriuHa iHTerpanisi eK0J0ri4HOr0o MapKeTHHIY B OpeH/I-MeHeIAKMEeHT

Vi

ExoJoriuna crpareris

Exono3urniionyBanus — ExokomyHikaiis — ExonakoBanHs — ExoinHOBaIii

\/

dopmyBaHHs LIHHICHOTO sipa Openay — Ilo3uTuBHE CIpUAHATTS

v
IHCTPYMEHTMU eko0J10riYHOr0 MAapKeTHHIY

\V/ v

PantionanbHe cCipuifHATTS (€KOHOMIYHA Emoriitae cipuifHSTTS (I{IHHOCTI,

MOIIBHICTD, SIKICTB) ecTeTHKa, acoriarii)
V, \
dopmyBaHHs 00pa3y OpeHay
v
PiBens nosipu — JlosuipHicTs — [1OBTOpHI MOKyHKH — PexoMenmarii
\
[innocti Openny, Exkokomynikariii, ColBiAMoOBiqaIbHICT

\/

KonkypeHTHI nepeBaru

Puc. 1. Mogenb BIJIMBY €KOJIOTIYHOIO MAapKETUHTY Ha CHPUUHATTA OpeHay

CIIOXKMBAa4€M

Jlxepeno: Bi1acHa po3poOka aBTOpiB

Po3pobnena Mopenb I1HTErpye KIIOYOBI KOMIIOHEHTH €KOMAapKETHHTY 3
OCHOBHUMHM TMapamMeTpaMy CIIOXKHUBYOTO CHPUHHATTS OpeHIy: eMOLiiHO0
MPUXWIBHICTIO, PAalllOHAIIBHOIO OI[IHKOIO Ta MOBEAIHKOBOIO JIOSJIBbHICTIO. BoHa
JEMOHCTPY€E, IO €KOJOTIYHUM MApKETUHI € He JIUIIe 1HCTPYMEHTOM
MO3UIIIOHYBaHHS, a i MexaH13MOM (hOPMYBaHHS LIIHHICHOTO A1ajory M OpeHIoM
1 CIIO’KMBavyeM. 3alpoONOHOBAHUN 3pa30K MOXe OyTH anpoOOBaHHWM y MOJANbIINX
JOCIIDKCHHSIX Ha MPUKIaAl MIANPUEMCTB y cdepl XapuyoBOi MPOMHCIOBOCTI,
puteiiny, noOyToBOi XiMii a00 €JIEKTPOHIKH TOLIO.

[lin yac mepexony YKpaiHu A0 CTAlOro pO3BUTKY OCOOJMBOI Baru HaOyBae
CTUMYJIIOBaHHS MIANPUEMCTB JO BIOPOBAIKEHHS EKOJOTTYHUX TEXHOJOTIH Ta

palliOHaIbHOTO BUKOPUCTAHHS pecypciB. EKOJOrIYHUNA MApPKETUHT Yy ILbOMY
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KOHTEKCT1 € e()eKTUBHUM IHCTPYMEHTOM aJanTailii 613Hecy J0 IepKaBHOI MO TUKH
Ta pUHKOBHX OYiKyBaHb. [liITpUMKa MiATPUEMCTB 3/IIMCHIOETHCS Yepe3 MOAaTKOBI
MUIBTY, TUTBIOBE KPEAUTYBaHHS, (DIHAHCYBAHHS €KOMPOEKTIB Ta 1HII IHCTPYMEHTH.
BonHoyac BaXXJIMBOIO 3aJUIIAETHCS POJIb MAPKETUHTOBUX KOMYHIKAIIM, SKi
MOBUHHI CHOPUSITH TOIIMPEHHIO €KOJIOTIYHOT CBIJOMOCTI Ta 30UIBIICHHIO
3aIliKaBJIEHOCTI B €KoiHHOBalisgX. lle MOXIMBO JWIlle 3a YMOBHU OpIi€HTAIlli Ha
peabHI IHTEPECH Ta 3alUTH LIHOBOI ayiuTopii [9, c. 22].

Biarak y KOHTEKCTI €KOJIOTIYHOTO MapKETUHTY OpeH]I MIAMPUEMCTBA CTAE HE
auiie  3acoO0M  MIJBUINEHHS KOHKYPEHTOCIPOMOXKHOCTI HPOIYKIi, a W
B1JI00payKEHHSM €KOJIOTTYHHUX LIIHHOCTEH, sIK1 croBinye koMmadis. CydacHi ¢ipMu,
1[0 MParHyTh CTAJIOr0 PO3BUTKY, MOBUHHI ()OpMYyBaTH €KOOPEH] SIK CTpaTEriyHUN
aKTWB, 3JaTHUM 3a0€3[eYUTH PHUHKOBY CTIMKICTh, JOBIPY CIOXHBadiB Ta
MO3UTUBHUM IM1JIK. BogHOUAC HEOOLIHIOBaHHS BAXIMBOCT1 OpEHIUHTY, OCOOJIUBO
y cdepi NpoCyBaHHS 3€JIEHUX TOBAPiB, € KPUTHUYHOI MOMUIKOIO, SKa 3HUXKYE
e(hEeKTUBHICTh YIPaABIIHHSI KOHKYPEHTOCIPOMOKHICTIO. EKOJIOT1YHO Opi€eHTOBaHUM
BIIMOBIJANBHICTh BUPOOHUKA, IIIHOBY MOJIITUKY Ta SKICTh cepBicy. BiH gae 3Mory
HE JIMIe YTPUMYBAaTH CTalLIbHUM OOCSIT mOpojaxiB, a W peai30ByBaTu
JIOBIOCTPOKOB1 MapKETUHIOB1 CTpATErii, CIPSMOBaH1 HA CTBOPEHHS JIOSUIBHOCTI Ta
E€MOIIMHOTO 3B’SI3KYy 31 CHOXXUBaueM. EKOOpeHAMHI [aoroMarae MiJABUIIUTH
MpUOYTKOBICTh 3a PaxyHOK AaCOPTUMEHTHOIO PO3IIMPEHHS 3€JI€HUX TOBapiB,
(bopMyBaHHS YHIKaJIbHOTO TIO3UIIIOHYBaHHS, Mepeaadi I[IHHOCTEM CTIMKOTo
pO3BUTKY uepe3 peknamy, PR 1 comiansHl kamnaHii. ¥ 1[bOMy MOpolieci BaXXJIUBO
BpaxOBYBaTH CIEeUU(IKY IIILOBOI ayIUTOPIi, JIOKAIbHUN KOHTEKCT, MEHTAJIbHI U
KyJbTYpH1 0COOJIMBOCTI periony [3].

OTxe, Ha Hamly JOyMKY, OpeHJ, 3aCHOBaHUW Ha 3acalax eKOJIOT1YHOTO
MapKeTUHTY, €  KJIIOYOBUM  KOMIIOHEHTOM  KOMIUIEKCHOTO  YTpPaBJIiHHS
MIJIIPUEMCTBOM, SIKMM CHpUSiE JTOCATHEHHIO CTPaTEriyHuX IJIe, 3MIIHEHHIO

MO3UII HAa PUHKY Ta MIABUIIEHHIO MOro €KOJIOTIYHOI 1  COIlajbHOI
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BIJIOBIJAJIBHOCTI. 3a0€3MeYeHHs] YHIKaJIbHOCTI €KOOpEeHAY Ta BUKOPUCTAHHS
CYyYaCHUX TEXHOJIOTIH 3ally4eHHsI CIIOKMBAYIB JI0 B3a€MOJIl 3 HUM € Ba)KIMBOIO
NEPETYMOBOIO CTAJIOT0 PO3BUTKY.

BucHoBkH. VY X0/l AOCHIKEHHS TOBEJICHO, 1110 €KOJIOTTYHUM MApKETUHT €
MOTY>)KHUM 1HCTPYMEHTOM (OpMyBaHHS TO3UTHUBHOIO CIPUUHATTA OpeHOy
cokuBaueM. (OCHOBHI HOro €JIeMEHTH — ©eKONaKOBaHHS, KOMYHIKaIli
BIIMOBIAANBHOCTI, €KOOPEHUHT Ta 1HHOBAIIMHI BUPOOHUY1 MPAKTUKU — HE JIUIIIE
3a/I0BOJIbHSIIOTh ~ 3allUTH  €KOCBIJIOMHMX  TOKYIIIB, ajle ¥  MiABUIIYIOTh
KOHKYPEHTOCIPOMOXKHICTh OpEHTY.

Pe3ynbTaTu MpPOBENECHOTO ONMUTYBAaHHS MIATBEPAUIN BHUCOKUW PpIBEHb
CIPUUHATTS EKOJOTIYHUX 1HILIATHUB CcepeJl CIOXMBadiB Ta iXHIO TOTOBHICTH
MiITPUMYBATH OpEH]IU, K1 JEMOHCTPYIOTh BIJMOBIIaJIbHE CTABJICHHS /10 JOBKLILIIA.
Ile Bka3zye Ha NOUUIBHICTh AKTUBHOTO BIIPOBAJKEHHS IHCTPYMEHTIB €KOJIOT1YHOTO
MapKETUHTY B CTpATerii YKpaiHChbKUX KOMIIaHii.

3anpornoHOBaHa AaBTOPChbKA MOJIEIb B3a€EMO3B’SI3KY MK eJleMEHTaMu
€KOMApPKETUHTY Ta CIPUUHATTAM OpeHAy CIOXHBA4eM Ja€ 3MOTY CHUCTEMHO
OI[iHIOBATH €()EKTUBHICTh TAaKUX MIIXO0JIB Ha MIKpO- Ta MakpopiBHsIX. BoHa moxe
OyTu anmpoOoOBaHa B MOAANIBIINX JOCTIPKEHHAX HAa MPUKIIAJll TIAIPUEMCTB Y cdepi
Xap4yoBOi MPOMHUCIOBOCTI, pUTEHITY, BUPOOHHUIITBA TOOYTOBOI XIMii Ta CHOKHUBYOT
€JIEKTPOHIKH.

OTpuMaHi pe3yJbTaTH € OCHOBOIO JUISl HACTYITHUX E€MITIPUYHHUX PO3BIIOK, a
TakoX (POPMYBaHHS MPAKTUYHUX PEKOMEHAAIIN 1010 €KOJIOT13a1[ii MapKETUHT OBOi

MOJITUKY M1ATPUEMCTB.
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