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Abstract. The complexity of the operating conditions of hospitality
enterprises, caused by changes in demand, intensification of competitive processes,
and transformation of customer preferences, requires hospitality enterprises to
implement adaptive management tools capable of ensuring a balance between
revenue maximization and the rational use of available resources. The purpose of
the article is to analyze and substantiate practical approaches to flexible pricing and
length-of-stay management that increase the financial performance of hospitality
businesses in conditions of high demand volatility. Methods. To achieve the set
goal, a set of theoretical methods of scientific knowledge was used, in particular,
analysis and synthesis to generalize scientific approaches, abstraction to identify key
characteristics of demand volatility, and induction and deduction to form
conclusions and practical recommendations. Results. Key factors influencing the
volatility of demand in the national and regional hotel services markets include
economic conditions, consumer socio-psychological expectations, seasonality,
event activity, and price and competitive factors. It has been proven that effective

demand management involves not only prompt tariff adjustments but also targeted
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regulation of the length of stay based on market dynamics, customer segment, and
room stock occupancy. Analysis of modern pricing approaches, in particular
dynamic pricing, market penetration strategies, and prestige pricing, enabled
assessment of their effectiveness across consumer segments during periods of sharp
demand fluctuations. Based on the results obtained, practical recommendations have
been formulated for implementing integrated, flexible strategies that combine the
automation of reservation management systems, segmental differentiation of tariffs,
and the establishment of adaptive restrictions on the minimum and maximum length
of stay. Conclusions. The use of adaptive pricing mechanisms, segmental demand
management, and regulation of stay parameters ensures increased profitability,
higher occupancy levels, and reduced risk of profit shortfalls, which together
strengthen the competitiveness and financial stability of hospitality enterprises in a
changing market environment.

Keywords: length of stay management, hospitality enterprises, adaptive
management, economic factors, market strategies, reservation automation,

competitiveness.
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AHoTamig. YckiaaHeHHs yMOB (YHKIIOHYBaHHS MIANPUEMCTB cdepu
TOCTUHHOCTI, CHPUYMHEHE 3MIHOIO MONUTY, IHTEHCU(IKAIIE KOHKYPEHTHHX
MpOIECIB Ta TpaHCcHOPMAIIEI0 CHOXKUBUUX YMOJI00aHb KIIEHTIB, BUMAarae Bij
MIJMPUEMCTB ~ TOCTUHHOCTI ~ BOPOBAXKEHHS  AJAlNTUBHUX  YNPABIIHCHKHUX

IHCTpYMEHTIB, 3JaTHUX 3a0e3MeunTh OajaHC MK MaKCUMI3AIl€l0 JIOXOMdIB 1
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pallioHalbHUM BUKOPHUCTaHHSM HasiBHUX pecypciB. MeTow podoTH € aHaii3 Ta
OOTpyHTYBaHHS €(PEKTUBHUX MIIXO/IB 10 THYYKOIO I[IHOYTBOPEHHS M YNpaBIiHHS
TPUBAIICTIO  TNepeOyBaHHSA, SKI  COPUSIOTH  MIJABUIIEHHIO  (PIHAHCOBOL
pe3yIAbTaTUBHOCTI Oi3HeCy y cdepl TOCTUHHOCTI B YMOBaX BHCOKO1 BOJIATUIIHOCTI
nonuty. Meroau. It JOCATHEHHS ITOCTAaBJIEHOI METM BUKOPUCTAHO KOMILIEKC
TEOPETUYHUX METOAIB HAYKOBOTO III3HAHHS, 30KpEMa aHali3 1 CHUHTE3 — IS
y3arajJibHEHHS! HAyKOBUX M1JX0/11B, a0CTparyBaHHs — /1711 BUOKPEMJICHHS KIIFOUOBHUX
XapaKTePUCTUK BOJIATWJIBHOCTI MOMUTY, @ TAKOX IHIYKIIO Ta JEAYKLIIO — s
(hopMyBaHHS BHCHOBKIB 1 MPAaKTUYHUX pekoMmeHaaliid. PesyiabtaTrn. Buznaueno
KJIFOYOB1 (paKTOpH, 1110 BILTUBAIOTh HAa BOJIATUIBHICTh MOMUTY HAa HAI[IOHATLHOMY Ta
perioHaIbHUX PUHKAX TOTEIBHUX MOCIYT, 30KpeMa, EKOHOMIYHI YMOBH, COII1aIbHO-
MICUXOJIOTIYHI OYIKYBaHHS CIIOKHUBAYiB, CE30HHICTh, MOJ1€BA AKTUBHICTh, & TAKOX
I[IHOB1 I KOHKYpPEHTHI YMHHUKU. JloBeneHO, 1110 epeKTUBHE YNPABIIHHS MMOMUTOM
nepeadavyae He JUIIE ONEpAaTHUBHE KOPUTYBaHHA Tapu(diB, a ¥ LIecIpsIMOBaHE
peryJiloBaHHsS TPUBAJIOCTI MepeOyBaHHs 3aJ€KHO BiJi AMHAMIKKA PUHKY, CETMEHTa
KJIIEHTIB 1 3aBaHTa)XEHOCTI HOMEPHOTO POHAY. AHAJI3 CyYaCHUX I[IHOBUX MI1AXO/IIB,
30KpeMa JAUHAMIYHOTO I[IHOYTBOPEHHS, CTpaTerii NMPOHHKHEHHS Ha PUHOK Ta
MPECTUXKHOTO I[IHOYTBOPEHHS, JI03BOJIMB OLIHUTH iXHIO €(PEKTUBHICTh y PIZHHUX
CIO’KMBYMX CErMEHTAaX Yy MepioJu Pi3KUX KOJIMBaHb Monuty. Ha 0OCHOBI OTpUMaHuX
pe3ynbTariB  chOpMyJIbOBAHO MPAKTUYHI PEKOMEHJAIlll MI0J0 BIPOBAIKEHHS
IHTErPOBAaHUX THYYKUX CTpaTerii, $Kl MOEAHYIOTh aBTOMATHU3ALI0 CUCTEM
yIpaBJiHHS OPOHIOBAHHSIM, CETMEHTHY audepenItianio TapudiB Ta BCTAHOBICHHS
aJanTUBHUX OOMEXEHb I0J0 MIHIMAIBHOI 1 MaKCUMaJlbHOI TPHUBAJIOCTI
poKMBaHHS. BUCHOBKH. 3acTOCYBaHHS aJallTUBHUX MEXaHI3MIB L[IHOYTBOPEHHS,
CErMEHTHOT0 YMPABIIHHA MOMUTOM 1 PETyJIOBaHHS MapameTpiB nepeOyBaHHs
3a0be3reuye 3pOCTaHHS JOXOJHOCTI, MIABUINEHHS PIBHS 3aBaHTAXKEHOCTI Ta
3MEHILEHHS PU3HMKIB HEJOOTPUMaHHSA NpHUOYTKY, IO B CYKYIHOCTI CIIpUs€E
3MIIHEHHIO KOHKYPEHTOCIPOMOXXHOCTI Ta (hIHAHCOBOI CTIMKOCTI MIiATIPHUEMCTB

TOCTUHHOCTI B YMOBaX MIHJIUBOI pUHKOBOI KOH FOHKTYPH.
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Kuo4oBi cioBa: ymnpaBiiHHS TPUBAIICTIO MepeOyBaHHS, MiANPUEMCTBA
TOCTUHHOCTI, aIaliTUBHE YIpPaBJiHHS, €KOHOMIYHI YMHHUKH, PUHKOBI CTpaTerii,

aBTOMaTH3allisi OpOHIOBAHHS, KOHKYPEHTOCIIPOMOXKHICTb.

Problem statement. In the modern hospitality industry, flexible pricing
strategies and length-of-stay management are essential tools for ensuring the
competitiveness of hotels and other accommodation establishments. High volatility
of demand, caused by economic fluctuations, transformation of consumer
preferences, as well as the influence of external shocks, in particular pandemics and
geopolitical crises, in the hospitality sector, reveals the limitations of traditional
approaches to tariff formation. This highlights the need to implement adaptive
pricing strategies that not only account for market price dynamics but also ensure
more effective coordination of supply with actual demand during different periods
of establishment occupancy.

At the same time, the insufficient integration of modern digital technologies,
in particular big data analytics tools and artificial intelligence algorithms, into the
practice of revenue management in hotel enterprises limits their ability to increase
the accuracy of management decisions. As a result, demand forecasting and the
development of optimal pricing solutions remain insufficiently justified, leading to
financial losses for business entities and negatively affecting consumer satisfaction
with hotel services. In addition, the lack of a systematic analysis of socio-economic
and behavioral factors complicates the development of management and marketing
strategies for hospitality establishments that can flexibly account for the
characteristics of individual market segments and consumer types.

The relevance of the study is determined by the need for prompt adaptation of
hospitality enterprises to dynamic changes in the market environment, driven by
globalization and the digitalization of the economy. For hotel business entities, this
involves reviewing traditional approaches to pricing and implementing scientifically

based mechanisms for managing the length of stay as part of the revenue
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management system, which help reduce financial risks, increase the efficient use of
the room fund, and ensure the stability of economic results.

Thus, the study of flexible pricing strategies and length-of-stay management
during periods of high demand volatility is crucial for the development of
management theory and practice in the hospitality industry. The results of such
research will contribute to the creation of business models that can effectively
withstand the challenges of the modern market and ensure the long-term
sustainability of enterprises.

Analysis of recent research and publications. High demand variability in
the hotel business makes the study of adaptive pricing strategies and approaches to
length-of-stay management relevant. The reason for this is the inability of traditional
methods for setting tariffs and planning room occupancy to ensure sufficient
efficiency in revenue management in a volatile market.

Scientist O. Lysenko shows that large hotel chains, in particular Hilton, use
unified corporate pricing strategies that, in operational activities, are transformed
into situationally dynamic approaches that take into account seasonality of demand,
booking periods, and local market characteristics. At the same time, the author
emphasizes that the lack of comprehensive predictive modeling of demand and
revenues limits their growth potential and reduces the validity of management
decisions in the revenue management system [1]. In this context, M. Riabenka
emphasizes the need for systematic consideration of internal factors of the
functioning of hotel enterprises (occupancy level, room stock structure, cost
component) and external parameters of the market environment (economic
conditions, competitive situation, consumer behavior), as well as the integration of
modern information technologies into the processes of making management
decisions by hotel enterprise management in the field of pricing and length of stay
management. Such an approach, in the author’s opinion, lays the groundwork for the
transition of hotel business entities to more flexible, scientifically based revenue

management models in conditions of high demand volatility [2].
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The study by L. Lima Santos, C. Gomes, C. Malheiros, C. Crespo, C. Bento
shows that during periods of crisis, the financial sustainability of hotels is primarily
ensured by flexible tariff policies and price differentiation, while the insufficient use
of length of stay control, package offers and loyalty programs limits the possibilities
of maximizing revenue, especially in independent hotels, which indicates a gap in
the application of comprehensive revenue management strategies [3]. The results of
the studies by M. Krytskyi [4] and V. Levit [5] convincingly indicate that
implementing innovative and sustainable approaches in the business processes of
service enterprises creates the prerequisites for the formation of long-term
competitive advantages. At the same time, in scientific publications and
management practice, these approaches are mainly analyzed at the general sectoral
level, without sufficient adaptation to the specifics of hotel business operations,
where the consistency of pricing strategies with demand management mechanisms
and consumer behavior becomes crucial. The need to deepen such approaches in an
applied dimension is confirmed by the studies of V.Ivankov, A. Chukhlib,
S. Stender, G. Azarenkov, I. Nazarenko [6] and Y. Hrushko [7], which substantiate
the role of digital transformation in enterprise revenue management. The authors
prove that the use of innovative technologies, digital tools and personalized
algorithms provides a prompter response to demand fluctuations, increases the
accuracy of pricing processes and contributes to the formation of sustainable
customer loyalty in an unstable market environment. An important addition to this
scientific discourse is the position of Y. Hrushko [8], which emphasizes that the
effectiveness of modern communication strategies in the countries of the European
Union is determined not so much by the set of tools as by the level of cultural
adjustment and the consistency of communication messages with local
characteristics of perception. I. V. Labazevych and N. S. Kosar [9] indicate the need
for careful consideration of pricing strategies and seasonality to create the
prerequisites for the formation of more stable interaction models. At the same time,

the research of S. V. Kovalchuk focuses on the conditions of the Ukrainian market,
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emphasizing the influence of war, seasonality and structural transformations on the
need to implement flexible pricing strategies and synchro marketing solutions to
maintain competitiveness and investment attractiveness [10].

Highlighting previously unresolved parts of the general problem.
Analysis of scientific publications indicates significant attention among researchers
to issues of pricing, revenue management, and workload optimization in the
hospitality sector. The works of domestic and foreign authors examine individual
aspects of dynamic pricing, the use of revenue management systems, and the
influence of seasonality and consumer behavioral characteristics on demand
formation. At the same time, within the existing research framework, the issue of
length-of-stay management is analyzed chiefly in a fragmented manner, as an
auxiliary tool of tariff policy, without a careful consideration of its relationship with
flexible pricing strategies in conditions of high demand volatility. The integration of
modern digital technologies and analytical methods into pricing and length-of-stay
management processes has not been sufficiently studied, thereby limiting hotel
enterprises’ ability to adapt quickly to market changes. There is also a lack of
empirical research assessing the effectiveness of specific pricing strategies and
length-of-stay restrictions across different segments of the hotel services market.
This necessitates further scientific research into the above management tools to build
effective business strategies in the modern hospitality market.

Formulation of the article objectives (task statement). The purpose of the
article is to study and substantiate flexible pricing strategies and length of stay
management in conditions of high demand volatility in order to maximize revenues
and effectively use the resources of a hospitality enterprise.

Tasks of the article:

1. To analyze the factors affecting demand fluctuations and their impact on
the formation of flexible pricing strategies and length of stay.

2. To study pricing strategies and tools for adaptive management of minimum

and maximum length of stay.
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3. To develop practical recommendations for the implementation of flexible
pricing strategies and length of stay management to increase the competitiveness
and financial stability of hotel business enterprises.

Presentation of the primary material of the study. Demand volatility
manifests as rapid, difficult-to-predict changes in consumer demand for goods and
services driven by economic, social, seasonal, and regulatory factors. It characterizes
the instability of consumer needs and behavioral responses to fluctuations in the
market environment, which significantly complicates forecasting and necessitates
flexible, adaptive pricing and resource management approaches by enterprises [11].
Demand volatility is an indicator of market unpredictability that directly affects
strategic planning, financial stability, and the competitiveness of enterprises. In a
dynamic and unstable market environment, the activities of hospitality enterprises
depend on constant changes in consumer behavior, fluctuations in seasonal demand
and the influence of external factors. To effectively manage flexible pricing
strategies and length-of-stay in the face of significant demand fluctuations, it is
essential to understand which factors drive demand and how they affect enterprise
business processes in the hotel sector. Table 1 systematizes the key categories of

factors and the nature of their influence on the dynamics of demand in the hospitality

sector.
Table 1
Factors of consumer demand formation in the hotel business
Impact on demand dynamics and economic consequences
Category Factors - .
for hotel business enterprises
Increasing income of the population increases the demand
Income level . . .
of the for hotel services among the middle and premium
. segments; customers’ willingness to pay higher rates
population )
increases
Increasing the general price level reduces the purchasing
Macroeconomic | [nflation power of consumers, which leads to a decrease in demand
for services among budget categories; this requires
adjustment of tariffs and promotions
Economic Changes in tax and financial policy affect customer
policy (taxes, | spending and operating expenses of enterprises, which
rates) require adjustment of pricing strategies
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Impact on demand dynamics and economic consequences
Category Factors for h . .
or hotel business enterprises
Positive or negative expectations of consumers regarding
State of the economic development determine the willingness to book
economy hotel services; demand fluctuations require dynamic tariff
management
Consumer New trends (e.g., the popularity of eco-hotels or digital
tastes and services) direct demand to new segments, forcing
fashion companies to adapt service packages and tariffs
. The dominance of panic or euphoria among consumers
Psychological ! . .
Social and state of the changes the pace of bookings anq service refusals; it
: requires prompt adjustment of prices and
psychological market S ! .
minimum/maximum stay policies
The growth or decline of specific age groups (e.g., the
Demographic | increase in young tourists) changes the structure of
changes demand, which affects tariff segmentation and marketing
campaigns
Increased demand during holiday and tourist periods
Seasonality leads to the need for tariff differentiation and restrictions
on the minimum length of stay
Conflicts, travel restrictions or travel reduce demand for
Geopolitical hotel services; require real-time adaptation of rates and
promotions
Specific The introduction of new services or digital platforms
Technological | changes customer expectations and can stimulate demand
innovations for additional services; new products need to be
integrated into pricing models
New laws, safety standards or tax changes affect business
Regulatory L . )
changes costs and the final cost of services; require a review of
pricing policy
Increasing prices for alternative or complementary
Prices of services (transport, entertainment) change the demand for
related goods | hotel services; this requires adjustment of rates and
package offers
Market and Availability of rooms and additional services determines
price Asset liquidity | sales volume; lack of resources can limit demand even
with high customer interest
Supply and Excess supply reduces prices and stimulates promotions;
demand shortage increases rates and length of stay requirements;
balance and directly affects revenues and operational efficiency

Source: created by the author based on [12, p. 73; 13, p. 145; 14, p. 276; 15, p. 232]

Analysis of table 1 demonstrates that the dynamics of consumer demand in

the hotel business are shaped by a complex combination of macroeconomic, socio-
psychological, specific, and market factors, each of which, in its own way,

determines the need for flexible pricing and guest length-of-stay management.
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Macroeconomic changes, such as fluctuations in the incomes of the population or
inflationary processes, directly affect consumers’ purchasing power and willingness
to book services, necessitating adjustments to tariff policies and the application of
promotions [12, p. 73]. In parallel, economic policy and the broader economic
environment shape customer expectations for service costs and availability,
requiring enterprises to adopt a dynamic approach to managing demand and
resources.

Social and psychological factors, including changing consumer preferences,
fashion trends, and demographic transformations, affect market segmentation and
require the adaptation of service packages and marketing strategies [13, p. 145]. The
psychological state of the market, as manifested in the dominance of panic or
euphoria, determines the pace of bookings and cancellations, which directly affects
operational planning for tariffs and policies on minimum and maximum length of
stay.

Specific factors, including seasonal fluctuations, geopolitical events,
technological innovations and regulatory changes, change consumer expectations
and their booking decisions. Such changes create the need for constant adaptation of
pricing strategies and for the integration of new services into enterprises’ offers [14,
p. 276].

Market and price factors, including the ratio of demand to supply, the prices
of related goods, and the liquidity of assets, directly determine the volume of sales
and the level of income. Their influence is manifested in the need to adjust tariffs,
introduce promotional offers, or regulate room availability, which allows
maintaining a balance between maximizing revenue and the efficient use of
resources [15, p. 232].

In general, the table demonstrates that the development of effective flexible
pricing strategies and length-of-stay management is the result of an integrated
approach that considers the interactions among all groups of factors and enables

enterprises to adapt their operational decisions to changing market conditions.
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Pricing strategies determine the company’s approaches to forming the cost of goods
and services in order to maximize revenue, attract customers and maintain
competitiveness. In the modern business environment, both classical models and
innovative approaches are used that take into account consumer behavior, market
conditions and product features. The main types of pricing strategies and their key
characteristics are presented below (table 2).

Table 2

Pricing strategies

Strategy type Characteristics Scope of application and effect

Setting high prices at the initial Maximizing profits from carly

«Price . adopters, suitable for new or premium
.. stage, when the offer is new ! ) .
skimming» e services; gradually lowering prices as
and competition is limited 2.2
competition increases
. . . Attracting mass consumers, quickl
Market Setting low prices to quickly ne -4 Y
. expanding market share, using

penetration capture market share

promotions for new customers
Focusing on wealthy customers,

: . Setting very high prices to building a premium brand; minimal
Prestige prices . . . .
create a luxury image discounts, emphasis on quality and
prestige

Supporting competitive positioning in
the market; price is set at or slightly
below the market leader

Focusing on the pricing policy

«Price 1 193 . )
ce leade of the main competitor

. Price changes in real time Optimization of revenue and
Dynamic . ) . . .

Sicin depending on demand, occupancy; flexible prices with
pricing seasonality and other factors seasonal and situational adjustments
Market Adaptation of tariffs for Attracting different segments (business,

. different categories of tourists, corporate groups), increasing
segmentation
customers loyalty
. Providing discounts or special . ) .
Prgferentlal conditions for individual Promoting sal§s and loyalty; applying
prices bonuses, special packages
customer groups
. ) Price is calculated based on Profitability control and ensuring
Cost orientation . ) o
cost plus desired profit financial stability
Determining the price based on | Attracting customers who are willing to
Customer value , ) .
. . the customer’s perceived pay for specific benefits; focus on
orientation . .
benefit and service benefits, not just costs
Seasonal . .
. Temporary offers to stimulate | Increase occupancy in the low season;
promotions and Iv booki Kace deal
discounts demand early booking, package deals

Source: author’s own development [16, p. 5; 17, p. 3; 18, p. 5; 19, p. 158]
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Modern approaches to pricing in the hotel business are based on adaptability
and differentiation of tariffs according to the needs of different customer segments.
This allows to adjust prices during peak and low periods, quickly respond to demand
fluctuations driven by economic, socio-psychological, and regulatory factors, and
manage income and occupancy of accommodation facilities more effectively. The
use of special offers, package rates, and flexible conditions of stay helps stimulate
demand during unstable periods and allows enterprises to maintain a balance
between profitability and room occupancy.

Research on dynamic pricing and length-of-stay management enables
assessment of the effectiveness of various strategies, integration into the overall
revenue management policy, and adaptation of operational processes of hospitality
enterprises to high-demand volatility. In this context, pricing is a key tool for
strategic management of the enterprise, as it shapes the economic attractiveness of
the offer across different market segments and determines the business’s ability to
respond to rapidly changing market conditions [16, p. 74].

The choice of an appropriate strategy should be made with the company’s
goals, product characteristics, and consumer behavior in mind. For example, the
«skimmingy strategy involves setting high prices for new products, which allows to
maximize profit from early adopters while maintaining the uniqueness of the offer
at the initial stage, especially for innovative products or premium services [17]. On
the contrary, the market penetration strategy aims to set low prices to quickly gain
significant market share, which is effective for mass products, attracting new
customers and stimulating sales growth.

The prestige pricing strategy is based on high tariffs without discounts and
emphasizes the product’s quality and exclusivity, targeting wealthy consumers who
value status and prestige. At the same time, the «price leader» strategy focuses on
the prices set by the leading competitor, allowing to maintain competitiveness and

retain existing customer base [18].
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Dynamic pricing enables real-time tariff adjustments based on demand,
helping maximize revenue and optimize load, especially for seasonal goods and
services. Market segmentation allows to adapt prices for different groups of
consumers, increasing their loyalty and interest in the offer, for example, through
differentiation of tariffs for business clients and corporate groups. Preferential prices
and special conditions stimulate sales, maintain relationships with regular
customers, and attract new customers.

Thus, the pricing policy of hotel business enterprises is determined by the
chosen strategic approach. In the case of cost orientation, the cost of services and
the desire to ensure a certain level of profit are taken into account, while in the case
of value orientation for the client, the emphasis is on the perceived benefit, the level
of service and the willingness of consumers to pay for additional services and a high-
quality product. To support demand during periods of low occupancy, special offers
and flexible tariff packages are used, which stimulate bookings, attract new customer
segments, and, at the same time, ensure the enterprise’s financial stability and
efficiency [19, p. 158].

In hotel business management, the key is using tools that enable rapid
adaptation to changes in demand. Adjusting the length of stay of guests allows to
optimize the occupancy of the room stock: limiting the minimum duration of
booking contributes to an even distribution of customer flows during peak periods
and reduces the risk of downtime, while controlling the maximum duration of stay
ensures a balance between income and room availability, preventing the blocking of
resources by long-term bookings during periods of high demand. The combined use
of minimum and maximum restrictions creates optimal conditions for different
categories of guests and allows to adapt offers to market dynamics, thereby
increasing the efficiency of resource use [20].

The introduction of dynamic adjustment of booking rules through automated
systems enables real-time, flexible management that accounts for occupancy and

seasonal fluctuations. Such an integrated approach contributes to the simultaneous
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preservation of the enterprise’s competitiveness, stabilization of income, and
maximization of profit, ensuring the efficient use of resources in conditions of high
demand volatility.

In this context, the development of practical recommendations for
implementing flexible pricing strategies and length-of-stay management is
significant, as it allows not only to optimize the utilization of the room fund but also
to increase the competitiveness and financial stability of enterprises (table 3).

Table 3
Recommendations for flexible pricing and length of stay management in

conditions of high demand volatility

Recommendation Application description

Adjust rates in real time depending on demand, seasonality
and room occupancy. Using analytics and predictive models
for decision-making

Integration of automated
pricing systems

Using minimum and
maximum length of stay
restrictions

Adjusting booking duration to optimize occupancy, avoid
downtime and block resources with long-term bookings

Developing different tariff packages for different consumer
groups (tourists, corporate clients, premium guests), taking
into account their needs and behavior

Customer segmentation and
tariff adaptation

Implementing automated
reservation management
systems

Using special software to automatically adjust tariffs and
length of stay restrictions in real time

Monitoring the results of implemented tools, assessing the
impact on revenues and occupancy, adjusting the strategy
when market conditions change

Source: author’s own development

Conducting regular analysis
of strategy effectiveness

Managing the hotel business in conditions of high demand volatility requires
implementing adaptive strategies that maximize profits and efficiently use resources.
Dynamic pricing is an important mechanism that enables promptly adjusting tariffs
in response to changes in demand, seasonal fluctuations, and room occupancy levels.
The use of analytical tools and forecasting models enables hotels to make more
informed decisions, enhance the adaptability of their revenue management systems,

and respond more effectively to market fluctuations.
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Adjusting guests’ length of stay by setting minimum and maximum limits is
another vital tool. This allows to optimize room stock occupancy, avoid downtime,
and avoid blocking resources with long-term bookings. This approach maintains a
balance between revenue and room availability, ensuring a quick response to
changes in demand and increasing the hotel’s financial sustainability.

Customer segmentation and adaptation of tariffs according to their needs also
play an essential role in the management strategy. Developing different tariff
packages for tourists, corporate clients, and premium guests allows increasing
loyalty and satisfaction, which contributes to the stability of income and the
strengthening of competitive positions in the market.

Automating reservation management processes with specialized software
enables operational adaptability to market fluctuations. This reduces the risk of
errors in manual management and maintains the hotel’s competitiveness and income
stability.

Regular analysis of the effectiveness of implemented strategies is an essential
component of successful management. Monitoring the results allows assessing the
impact of new tools on income and occupancy, as well as timely adjusting the
strategy in a changing market. This increases the business’s stability and ensures
long-term profitability. Thus, an integrated approach to pricing and length-of-stay
management creates the conditions for successful operations in a highly competitive
environment.

Conclusions. The study systematically analyzed the factors that drive demand
variability in the hotel sector and assessed their impact on the formulation of flexible
pricing strategies and on guest length-of-stay management. It is found that
macroeconomic  conditions, socio-psychological trends, specific market
circumstances and price factors are interrelated and form the complex dynamics of
consumer demand. This emphasizes the need to apply adaptive approaches to
decision-making that enable prompt responses to demand fluctuations, improve

forecasting accuracy, and effectively use the available resources of hospitality
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enterprises. The analysis of pricing strategies showed that integrating approaches
such as dynamic pricing, market segmentation, and customer value orientation helps
balance revenues and room occupancy. Practical tools for managing the minimum
and maximum length of stay were also studied, which help avoid resource blockage
from long-term bookings and ensure an even distribution of guest flow during peak
periods. The developed recommendations for automated pricing and reservation
management systems enable a flexible, real-time tariff policy, increasing the
competitiveness and financial stability of hotel businesses. The systematic
combination of demand analytics, customer segmentation, and length-of-stay
restrictions ensures efficient resource use and stable revenues even in conditions of
high market volatility.

The scientific novelty of the results lies in the comprehensive approach to
analyzing the influence of heterogeneous factors on the dynamics of demand and in
integrating them into the formation of flexible pricing strategies and length-of-stay
management. For the first time, macroeconomic, socio-psychological, specific, and
market factors have been systematically combined with dynamic pricing and length-
of-stay limitation tools, allowing the creation of an adaptive model of hotel
enterprise revenue management. The practical significance lies in developing
recommendations that provide a prompt response to demand fluctuations and
optimize resource use in real time.

Further research may focus on modeling relationships among different
categories of factors, using artificial intelligence and machine learning algorithms to
forecast demand and optimize tariff policy, and on adapting the proposed strategies
to the specifics of different segments of the hotel market, including the premium and
corporate segments. Of particular interest is integrating consumer behavioral models
with digital reservation management platforms to improve decision accuracy and
build sustainable customer loyalty.

References

https://a-economics.com.ua/index.php/home/about ISSN 3041-2129

YBech KOHTEHT JlilieH30BaHo 3a ymoBaMmu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/

CURRENT ISSUES OF
V’ ECONOMIC SCIENCES

1. Jlucenko O. Crtparerii po3BUTKY Ta I[IHOYTBOPEHHS T'OTEJIBHOI MeEpexki
Hilton. Pecmopannuii ma comenvruii koucanmune. Innosayii. 2025. T. 8, Ne 1.
C. 44-56. DOI: https://doi.org/10.31866/2616-7468.8.1.2025.334823.

2. Psbenbka M. VYIOCKOHalICHHS IIIHOBOI TMOJITHKH Ha MAIPHEMCTBAX
roTeJIbHO-PECTOPaHHOTO Oi3Hecy. Exonomixa ma cycninbcmeo. 2023. Ne 50. DOI:
https://doi.org/10.32782/2524-0072/2023-50-77.

3. Lima Santos L., Gomes C., Malheiros C., Crespo C., Bento C. Factors
influencing hotel revenue management in times of crisis: Towards financial
sustainability. International Journal of Financial Studies. 2024. Vol. 12, Ne 4.
Article 112. DOI: https://doi.org/10.3390/ijfs12040112.

4. Krytskyi M. Economic model of creative entrepreneurship in the U.S.
furniture industry based on European production traditions. Achievements of the
Economy: Prospects and Innovations. 2025. No 24, DOILI:
https://doi.org/10.5281/zenodo.17758039.

5. Levit V. ESG strategies in the event industry and their impact on the brand
value of a territory. Achievements of the Economy: Prospects and Innovations. 2025.
No 24, DOI: https://doi.org/10.5281/zenodo.17669205.

6. Ivankov V., Chukhlib A., Stender S., Azarenkov G., Nazarenko I. Analisis
de las perspectivas de introduccion de las tecnologias digitales en la economia y la
contabilidad ucranianas. REICE: Revista Electronica de Investigacion en Ciencias
Economicas. 2023. Vol. 11, Ne 22, P. 68-86. DOI:
https://doi.org/10.5377/reice.v11122.17343.

7. I'pymiko €. [{oBipa 10 OpeH/IB SIK BU3HAYaJbHUM YMHHUK €()EKTUBHOCTI
pexiiamHux kamnaii y CIIIA ta €Bpomi. 3006ymku exoHoMiKu: nepcnekmueu ma
innosayii. 2025. Ne 24. DOI: https://doi.org/10.5281/zenodo.17791682.

8. I'pymiko €. EdexTuBHiCTh cTparterii OpeHI-aKTUBAIlil y
KPOCKYJIbTYPHOMY CEpPEJIOBHIIN €BPONEUCHKUX PHUHKIB. 3000ymKU eKOHOMIKU:
nepcnexkmueu ma IHHOBAYII.. 2025. No 21. DOI:

https://doi.org/10.5281/zenodo.17851630.

https://a-economics.com.ua/index.php/home/about ISSN 3041-2129

YBech KOHTEHT JlilieH30BaHo 3a ymoBaMmu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/
https://doi.org/10.32782/2524-0072/2023-50-77.
https://doi.org/10.5281/zenodo.17758039
https://doi.org/10.5281/zenodo.17669205
https://doi.org/10.5281/zenodo.17791682
https://doi.org/10.5281/zenodo.17851630

CURRENT ISSUES OF
V’ ECONOMIC SCIENCES

9. Jlabazesuu . B., Kocap H. C. Jlocnimxenns: GpakTopiB BIUIUBY Ha PUHOK
rOTEJIbHUX MOCITYT YKpaiHU y Cy4YaCHUX YMOBax. AKmyanvHi npooiemu po3eumky
eKOHOMIKU peciony. 2024. T. 2, Ne 20. C. 222-231. DOILI:
https://doi.org/10.15330/apred.2.20.222-231.

10. KoBanpuyk C. B. JlocnimkeHHs cTaHy Ta TEHACHIIN PO3BUTKY 1HAYCTpIi
TOCTUHHOCTI YKpaiuu. Tpancgopmayitina exonomixa. 2024. Ne 2 (07). C. 27-32.
DOI: https://doi.org/10.32782/2786-8141/2024-7-5.

11. Guizzardi A., Ballestra L. V., D’Innocenzo E. Hotel dynamic pricing,
stochastic demand and covid-19. Annals of Tourism Research. 2022. Vol. 97. Article
103495. DOI: https://doi.org/10.1016/j.annals.2022.103495.

12. I'pomxo JI. Ctpaterii JuHaMI4HOTO I[IHOYTBOPEHHS [JIsi MaKCHUMIi3ailil
noxomiB roremB. [lionpuemuuymeo. 2025. T.162, Ned. C.69-82. DOI:
https://doi.org/10.31617/1.2025(162)05.

13. Maxapa . A., Spmonenko I1. 4. AnantuBHe [IHOYTBOPEHHS
MIJIPUEMCTBA B YMOBAaX €KOHOMIYHOI TypOYyJIEHTHOCTI: MOJEIIOBAHHS Ta aHaMi3.
Modern Economics. 2025. No 51. C. 144-150. DOI:
https://doi.org/10.31521/modecon.v51(2025)-18.

14. llleBuenko H., Nanmkana . AganTanisi iHOBUX CTPATETi MiANPUEMCTB
0 KPU30BUX BHUKIHMKIB Ha OCHOBI MAapKETHHTOBUX JOCIHIJKEHb. BicHuk
Xmenvnuyvkoeo nayionanvnoco yuieepcumemy. Exonomiuni nayku. 2024. T. 326,
Ne 1. C. 274-279. DOI: https://do1.org/10.31891/2307-5740-2024-326-43.

15. Jliman B., IBanuyk A., Spomyk P. JluHamiuHe LIHOYTBOpPEHHS B
YKpPaiHCbKOMY 1HTEPHET-PUTEIIL. Bumiprosanvna ma oOuuUCIiosanbHa mexmika 6
MEXHON02IYHUX npoyecax. 2024. No 1. C. 231-236. DOI:
https://doi.org/10.31891/2219-9365-2024-77-30.

16. Ponomarenko I., Ponomarenko D. Dynamic pricing in marketing. Scientia
fructuosa. 2025. T. 161, Ne 3. C. 74-89. DOI:
https://doi.org/10.31617/1.2025(161)05.

https://a-economics.com.ua/index.php/home/about ISSN 3041-2129

YBech KOHTEHT JlilieH30BaHo 3a ymoBaMmu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/
https://doi.org/10.32782/2786-8141/2024-7-5
https://doi.org/10.31617/1.2025(162)05
https://doi.org/10.31521/modecon.v51(2025)-18

CURRENT ISSUES OF
V’ ECONOMIC SCIENCES

17. IlaBnoBa C. Ornax OCHOBHHMX CTpPAaTeriidi I[IHOYTBOPEHHS Y T'OTEIbHOMY
Oi3Hecl. Exonomixa ma CYCniNbCMEO. 2023. Ne 52. DOI:
https://doi.org/10.32782/2524-0072/2023-52-86

18. JlynpoBa T. ApmanTaiiis MapKeTHMHTOBHX CTpPATeril I[IHOYTBOPEHHS M0
0COOJMBOCTEH HAIIOHAIBHUX PUHKIB. Exonomika ma cycninbcmeo. 2025. No 78.
DOI: https://doi.org/10.32782/2524-0072/2025-78-123.

19. bykano H., KoBanpuyk O. AHami3 LIHOBUX CTpaTerii Ta CHOXKHBYa
MOBE/IIHKA B KOHTEKCTI MAapKETHUHTOBUX JOCHIKE€Hb. EKOHOMIuHUU uaconuc
Bonuncvrkozo nayionanvnozo ynieepcumemy imeni Jleci Yxpainku. 2024. T. 3, Ne 39.
C. 156-162. DOI: https://do1.org/10.29038/2786-4618-2024-03-156-162.

20. Pemritko H.  ®@opmyBaHHsST cTpaterii LIHOYTBOPEHHSI MIANPHUEMCTBA.
Exonomixa ma cycninecmeo. 2024. Ne 68. DOI: https://doi.org/10.32782/2524-
0072/2024-68-120.

https://a-economics.com.ua/index.php/home/about ISSN 3041-2129

YBech KOHTEHT JlilieH30BaHo 3a ymoBaMmu Creative Commons BY 4.0 International license


https://creativecommons.org/licenses/by/4.0/
https://doi.org/10.32782/2524-0072/2023-52-86
https://doi.org/10.32782/2524-0072/2025-78-123

