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Abstract. The relevance of the study is determined by the growing
importance of trust as a key mechanism for ensuring the stability and effectiveness
of business interactions in the economies of East Asian countries amid globalization,
digitalization, and intensified cross-border cooperation. The purpose of the article
is to identify and systematize the socio-cultural factors that shape trust in East Asian
business networks, and to analyze the mechanisms of interaction between traditional
and modern forms of trust in contemporary economic conditions. Methods: analysis
of scientific literature to examine the current state of research on the problem;
generalization and systematization to present the research results. The research
results reveal the multidimensional nature of trust as a socially embedded
phenomenon that integrates ethical, relational, and institutional components. It is
substantiated that Confucian value orientations, in particular moral obligation,
reciprocity, and role-based responsibility, continue to exert a significant influence
on inter-firm trust, shaping expectations of legitimate and reliable behavior beyond
formal contractual frameworks. It is established that interpersonal ties, kinship

relations, and informal social connections function as effective mechanisms for the
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transmission and reinforcement of trust within business networks, reducing
uncertainty and fostering long-term cooperation. It is noted that under the influence
of globalization, trust increasingly takes hybrid forms that combine culturally
conditioned relational trust with formalized institutional guarantees and digital trust
mechanisms. The results also show that digital platforms and transnational networks
do not eliminate traditional trust practices but rather reconfigure them by embedding
personal and reputational trust into technologically mediated systems of
coordination and control. It is substantiated that such hybridization enhances the
adaptive capacity of East Asian business networks, enabling them to maintain
internal cohesion while simultaneously expanding their participation in global
economic processes. Conclusions. It is emphasized that trust in East Asian business
networks should be understood as a complex and continuously evolving construct
shaped by socio-cultural continuity and structural transformations. It is established
that the sustainability of these networks depends on their ability to integrate
traditional ethical norms and interpersonal relationships with modern institutional
and digital forms of regulation. This integrative model of trust formation provides
East Asian businesses with a competitive advantage by supporting resilience,
flexibility, and long-term strategic cooperation in volatile global markets.
Keywords: economic interaction, inter-firm relations, Confucian ethics,
interpersonal ties, informal institutions, social capital, globalization, digitalization,

transnational economic relations.
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AHoTanisi. AKTyaJlbHICTh JOCIIJKEHHSI 3yMOBJIEHA MOCWICHHSM 3HA4Y€HHS
JIOBIPU SIK KJIIOUOBOT'O MEXaHI3My 3a0e3nedeHHs cTabuIbHOCTI Ta €(eKTUBHOCTI
0i3Hec-B3aeMojliii B ekoHoMmikax KpaiH CxigHoi A3ii B ymoBax riioOamizailii,
JTUHKUTATI3AI11 Ta TOCUJIEHHS TPAHCKOPAOHHOTO CIIBpOOITHUIITBA. MeTOr0 CTaTTI
€ BUJIJIEHHS Ta CHCTEMaTH3aLlis COLIOKYJIbTYPHUX YAHHUKIB, 110 (OPMYIOTh AOBIpY
B Oi3Hec-Mepexkax CxigHoi A3ii, a TaKOX aHaJIl3 MEXaHI3MIB B3aeMOil
TpagUUIMHUX 1 MOJepHUX (OPM JOBIPM B CYYaCHUX EKOHOMIYHUX YMOBax.
Meroam: aHayi3y HayKOBOi JITEpAaTypH — A JOCIIIKEHHS NOTOYHOIO CTaHY
BUBYEHHS NPOOJEMATUKY; y3aradlbHEHHS Ta CUCTEMAaTH3allii — JIJIsl MPeICTaBICHHS
pe3yNbTaTIB JOCHIKEHHA. Pe3yabTraTh NOCHIIPKEHHS MOoKa3zanu OaraTOBUMIPHY
MPUPOY JAOBIPU SIK COIIaTbHO 3aKPIMIEHOTO (EHOMEHY, IO IHTErpye E€TUYHY,
peNsLiiHY Ta IHCTUTYIIHHY CKIanoBi. OOrpyHTOBAHO, 1110 KOH(PYIIaHCHKI IHHICHI
opieHTaIlli, 30KpemMa MOpalbHUN  OOOB'I30K, B3aEMHICTH Ta  POJHOBA
BIIMOBIAANBHICT, MPOJOBXKYIOTh CIHPAaBIATH 3HAYHUM BIUIUB Ha MIK(IPMOBY
IO0BIpY, (OpPMYyIOUM OYIKYBaHHS JIETITUMHOI Ta HaAIHOI MOBEIIHKH 1032
dbopMaTbHUMM JOTOBIPHUMHM paMKaMHu. BCTaHOBIEHO, 10 POJMHHI CTOCYHKH,
MDKOCOOUCTICHI Ta HedOpMalbHI COILialbHI 3B’S3KM BHUCTYNAalOTh €()EKTUBHUMHU
MeXaHi3MaMH Mepenadl ¥ TMOCUJIEHHSA JOBIpU B Oi3HEC-Mepexkax, 3MEHIIYIOUd
HEBHU3HAYCHICTh Ta CHPHUSAIOYU JIOBTOCTPOKOBIM CHiBMOpalll. 3a3HadyeHo, IO I
BIUIMBOM rjo0anizaiii JoBipa Bce uyactimie HalOyBae TiOpugHux ¢opm, Kl
MOEAHYIOTh KYJIBTYPHO 3yMOBJIIEHY peJsiliiiHy AoBipy 3 dopmanizoBaHUMU
IHCTUTYUIMHUMHU TapaHTisMu Ta LOUGPOBUMH MeEXaHi3MaMHu J0Bipu. Takox
MoKa3aHo, 1o 1udposi miaThopmMu Ta TpaHCHAI[IOHATIBHI MEPEX1 HE YCYBalOTh
TpaaulliifHI TPAKTUKU JAOBIPH, a CKOpillle PEeKOHITypyIHOTh iX, BOYIOBYIOUH
OoCOOUCTY Ta pemyTaliiiHy JOBIpY B TEXHOJOTIYHO OIOCEPEIKOBaHI CHUCTEMU
KoopAuHaIii Ta KOHTpoJto. OOIpyHTOBaHO, IO Taka TriOpuau3allis MiJABUIILYE
ajanTaliiHy 3AaTHICTh Oi3Hec-mepex CximHoi A3ii, 103BoJisitouM iM 30epiratu
BHYTPIIIHIO 3TYPTOBAHICTh 1 BOJIHOYAC PO3IIMPIOBATH CBOIO YUYaCTh y II100abHUX

€KOHOMIUHMX Tporiecax. BucHoBku. Iligkpecieno, mo A0Bipy 10 Oi3HEC-Mepex
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CxinHoi A3ii ¢l pO3yMITH SIK CKJIAJHUNA KOHCTPYKT, IO MOCTIHO pO3BUBAETHCS 1
(bopMyeTbCA MiJ BIUIMBOM COLIOKYJIBTYPHOI CIIAJIKOEMHOCTI Ta CTPYKTYpPHHX
MepeTBOpPeHb. BCTaHOBIEHO, IO CTIMKICTh ITUX MEPEXK 3aJEKUTh BiJ 34aTHOCTI
IHTErpyBaTH TPAJUIIIIHI €TUYHI HOPMH Ta MI’KOCOOUCTICHI BITHOCUHU 3 Cy4aCHUMU
IHCTUTYUIMHUMU Ta UUPPOBUMHU (PopMaMu peryiroBaHHSA. 3a3HAYEHO, L0 Taka
IHTerpaTUBHA MOJieNib (POPMYBaHHS JOBIPH € KOHKYPEHTHOI NE€pPEeBaroro s
CX1IHOA31iChbKOro OI3HECY, OCKUIbKM MIATPUMY€E CTIMKICTh, THYYKICTh 1
JIOBFOCTPOKOBY CTPATETIUHY CIIBIPAI0 B yMOBaxX HECTAOLIbHOCTI TI00albHHUX
PHUHKIB.

KiiodoBi ciaoBa: exoHOMIYHAa B3aeMojis, MDK(QIPMOBI BIJHOCHHHU,
KOH(YI[IaHChbKAa €THKa, MIDKOCOOUCTICHI 3B’SI3KM, He(POpMayibHI 1HCTUTYTH,
COIllaJIbHUM KamiTa, riobanizaiis, nu@posizailis, TpaHCHAIIOHAIbHI €KOHOMIYHI

3B’ I3KMU.

Problem statement. The problem addressed in this study is the insufficient
conceptualization of trust as a sociocultural phenomenon in East Asian business
networks amid accelerated global economic integration. Although trust is a well-
established factor in effective business interaction, most existing studies interpret it
mainly through an institutional or economic lens, focusing on formal governance
mechanisms, contractual guarantees, and market efficiency. Such views often
underestimate the role of cultural norms, value systems, and informal social
practices that are deeply embedded in and continue to structure economic behavior
in East Asian societies. As a result, there remains a theoretical and methodological
gap in understanding how traditional ethical frameworks, interpersonal
relationships, and culture-specific forms of social regulation influence the formation
and maintenance of trust within business networks operating in both local and global
contexts.

The relevance of this study is determined by the growing strategic importance

of East Asian economies and their participation in transnational production, trade
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and digital platforms. In these conditions, trust is increasingly emerging as a key
resource for coordination, regardless of organizational, cultural, and national
boundaries. Knowledge of the socio-cultural determinants of trust in East Asian
business networks is essential not only for advancing academic knowledge but also
for improving practical models of international cooperation, partnership building,
and conflict management. The study is relevant in the context of transformations
caused by globalization and digitalization, which question traditional forms of trust,
while creating new hybrid configurations. By considering the socio-cultural
determinants of trust, the study contributes to a deeper, context-sensitive
interpretation of business interactions in East Asia, expanding both theoretical
frameworks and applied strategies in international business research.

Analysis of recent research and publications. The research issues are
devoted to the work of several domestic scientists. In particular, in the work of
L. Dymytrova and V. Dymytrov [1], the emphasis is on the ideological, educational
and value principles of the Japanese management model, where collectivism, loyalty
and ethical responsibility are considered as the basis of effective managerial
interaction, which is conceptually close to the understanding of trust as a socio-
culturally embedded phenomenon. The study by A.lutkina [2], devoted to
omnichannel strategies in the hotel business, although of an applied marketing
nature, demonstrates the importance of the coherence of interaction channels and
transparency of processes for reducing costs and increasing trust from partners and
customers, which is relevant for the analysis of modern business networks. The
publication by A. Ortynska [3] examines personnel performance management
systems in hybrid and remote work environments, where trust between the
organization and employees is a key condition for efficiency, allowing us to
extrapolate these conclusions to networked forms of business in a digitalized
environment.

In the work of S. Melnychenko [4], strategic management is analyzed through

the prism of long-term success of organizations, while emphasizing the role of
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intangible resources, in particular trust and reputation, as factors of sustainable
development, which is important for understanding the functioning of business
networks. The study of A. Motorina [5] focuses on the influence of a personal brand
on trust formation in a competitive environment, emphasizing the importance of the
personal and reputational dimensions of trust, which are also characteristic of East
Asian business practices. The article by Y. Hasenko [6] demonstrates that effective
inventory management contributes to the financial stability of enterprises and also
fosters trust between counterparties through the predictability and reliability of
operational processes. The conceptual study of V. Kompaniiets [7] reveals the
culture of integrity as a socio-cultural basis of modern business activity, which
directly correlates with the issue of trust as a moral and normative regulator of
economic relations, in the work of Yu. Hlivinska [8], a comparative analysis of
management models in Ukraine and the world is carried out, which allows us to
identify culturally determined differences in management approaches and
emphasize the importance of national and regional contexts in the formation of trust
relationships in business.

Highlighting previously unresolved parts of the general problem. Despite
the significant number of scientific works devoted to management, organizational
culture, strategic management, and individual aspects of trust formation in economic
activity, modern research still does not sufficiently systematize the socio-cultural
factors of trust in the context of East Asian business networks. In most works, trust
is considered fragmentarily, as a derivative of management practices, management
efficiency or institutional mechanisms, without taking into account the deep cultural
and value foundations of economic interaction. The influence of traditional ethical
systems and informal social ties on the stability of inter-firm networks in East Asian
economies remains insufficiently studied. Few studies analyze the transformation of
trust under the influence of globalization and digitalization from a socio-cultural

heredity perspective. There are no comprehensive approaches to analyzing the
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combination of traditional and modern forms of trust within network business
structures.

Formulation of the article objectives (task statement). The article aims to
identify and systematize the socio-cultural factors that shape trust in East Asian
business networks, and to analyze the mechanisms of interaction between traditional
and modern forms of trust in modern economic conditions.

In accordance with the goal, we were set. We solved the following tasks: to
analyze theoretical approaches to understanding trust in socio-economic and socio-
cultural contexts, to identify key socio-cultural factors in the formation of trust in
East Asian business networks, to clarify the role of traditional values and
interpersonal relationships in ensuring the stability of business interaction, and to
characterize the features of the combination of traditional and modern forms of trust
in the context of globalization and digitalization.

Presentation of the main material of the study. In modern socio-economic
and socio-cultural sciences, trust serves as a fundamental mechanism that reduces
uncertainty and stabilizes interactions among economic entities. Within the
framework of socio-economic approaches, trust is usually viewed as an expectation
of predictable, reliable, and mutually beneficial behavior, grounded in previous
experience, shared norms, and institutional guarantees. From a socio-cultural point
of view, trust goes beyond the rational approach and is embedded in value systems,
collective identities, moral obligations and culturally conditioned models of social
interaction. In this context, trust acts not only as an individual attitude, but also as a
socially conditioned phenomenon that reflects historically formed traditions, ethical
principles and informal rules that regulate interaction. The integration of these
aspects allows us to understand trust as a multidimensional construct that
simultaneously encompasses cognitive, normative, and behavioral components,
each of which plays a crucial role in the functioning of business networks [9, p. 223—

224].
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Business networks are a specific organizational form of economic interaction
characterized by long-term relationships, constant exchanges, and a high degree of
interdependence between participants. In East Asian countries, such networks have
developed under the strong influence of cultural traditions that favor collective
responsibility, hierarchical relationships, and loyalty. Rather than being based solely
on formal contracts and legal enforcement mechanisms, economic cooperation in
these networks is often supported by personal connections, reputation, and shared
ethical norms. Trust in this context serves as a key coordination mechanism that
facilitates information exchange, reduces transaction costs, and supports strategic
cooperation. The network organization of business in East Asia reflects a historically
conditioned preference for relationship-based management, where stable
partnerships and mutual commitments are valued more highly than short-term
efficiency or purely market coordination [10, p. 90-91].

Methodological analysis of socio-cultural factors in business network
structures requires an interdisciplinary research framework that combines economic,
sociological and cultural approaches. Qualitative methods, such as in-depth
interviews, ethnographic observations, and case studies, are very effective at
identifying informal norms, symbolic meanings, and value orientations that shape
trust relationships. At the same time, quantitative methods, in particular social
network analysis and trust-based research, allow us to identify structural patterns,
the intensity of ties, and the distribution of trust within networks. Comparative
analysis is also methodologically critical, as it allows scholars to identify culturally
specific features of trust formation and distinguish them from universal mechanisms
of network interaction. By integrating micro-level interpersonal dynamics with
meso-level network structures and macro-level cultural and institutional contexts,
modern methodological tools provide a comprehensive view of how trust arises, is
maintained, and is transformed in business networks, especially in such socio-

culturally distinct environments as East Asia.
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The formation of trust in East Asian business networks is primarily
determined by the complex interaction of ethical traditions, social practices, and
institutional mechanisms that have developed over a long historical period.
Confucian ethics plays a key role in this process, continuing to influence patterns of
economic behavior even in highly modernized and globalized markets.
Confucianism emphasizes moral self-improvement, reciprocity, respect for
hierarchy, and the fulfillment of role obligations, which together form expectations
of responsible and trustworthy behavior among business entities. Therefore, trust
between companies is not limited to assessing the competence or reliability of
contracts, but is closely related to moral reputation, manifested by loyalty and
adherence to common normative standards. In this context, ethical behavior
becomes a long-term investment in relationship capital, since violations of moral
expectations can lead not only to economic losses but also to long-term reputational
damage within internal business communities [11, p. 33].

Interpersonal ties are another critical determinant of trust formation in East
Asian business networks. Economic relationships are often embedded in a dense
web of personal ties that encompass family ties, regional affiliation, shared
education, and long-standing social acquaintances. Such ties create a social
environment in which trust is transmitted and reinforced through personal approval
and collective control, rather than through formal verification alone. Family ties, in
particular, serve as a powerful mechanism for trust formation because they are
grounded in strong moral obligations, emotional bonds, and expectations of long-
term mutual support. Informal relationships complement formal business
arrangements, facilitating flexible negotiation, rapid conflict resolution, and the
exchange of confidential information. As a result, trust often emerges gradually
through ongoing interaction and social familiarity, forming a foundation for
relationships that precedes and sometimes overrides formal organizational or legal

considerations [12].
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The stability of trust networks in East Asian business environments is ensured
by a combination of institutional and cultural mechanisms that reinforce predictable
and cooperative behavior. Cultural mechanisms include shared moral guidelines,
collective sanctions against opportunism, and the internalization of norms that
emphasize harmony and social balance. These mechanisms operate alongside
institutional structures such as business associations, industry networks, and semi-
formal mediation practices that provide platforms for coordination and dispute
resolution while maintaining relationship continuity. Rather than replacing personal
trust, institutions in this context often serve to formalize and protect existing trust
relationships, thereby enhancing their resilience. The interaction between cultural
guidelines and institutional mechanisms ensures the adaptability and at the same
time stability of trust networks, which can withstand economic fluctuations and
external pressure, without losing their bare essence - the integrity of relationships
[13, p. 156-157].

The sociocultural determinants of trust formation in East Asian business
networks can be systematized as follows (table 1).

Table 1

Characteristics of sociocultural determinants of trust in the East Asian business

environment
Sociocultural . ;
. Key characteristics Influence on trust formation
determinant
. . Emphasi lit trength 11 trust an
Confucian ethics and | Emphasis on morality, Strengthens morally based trust and
oo hierarchy, reciprocity, and role long-term commitments between
traditional values . .
obligations companies
Personal relationships, family Facilitates the transfer of trust,
Interpersonal and . . .
L ties, and common social reduces uncertainty, and supports
family ties . .
background informal coordination

Non-contractual interactions,
social acquaintance, repeated
contacts

Increases flexibility, information
exchange, and relationship stability

Informal social
relations

Supports continuity, provides
norms of trust and stabilizes
network interactions

Institutional and Business associations, collective
cultural mechanisms | norms, and reputation control

Source: constructed by the author based on [10—13]
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Taken together, these factors suggest that trust in East Asian business
networks is not simply a functional response to economic uncertainty, but also a
socially embedded phenomenon shaped by ethical traditions, relational practices,
and a supportive institutional climate. Such embeddedness allows trust networks to
function as enduring social structures that align economic cooperation with
culturally determined expectations of responsible and lawful behavior. The
processes of globalization and digitalization have fundamentally changed the
conditions under which trust is formed and maintained in the East Asian business
environment. As companies increasingly expand into international markets,
traditional sociocultural models of trust, historically grounded in local networks and
shared moral principles, are undergoing significant transformations [14, p. 68—69].
The impact of international corporate governance standards, compliance regimes,
and competitive pressures is driving a gradual shift from trust based solely on
relationships to hybrid models that involve formalized procedures and performance-
based evaluation. Trust is no longer built solely on long-term familiarity or moral
reputation within a closed community, but increasingly depends on transparency,
standardized reporting, and companies' ability to demonstrate their reliability to
diverse, geographically distant partners. This transformation reflects a broader
reconfiguration of trust from a largely culturally determined phenomenon to a more
pluralistic and adaptive mechanism that can operate in different institutional
contexts. Digital platforms and transnational business networks have played an
essential role in changing the nature of trust in East Asian business practices.
Digitalization has expanded the scale and speed of economic interaction, allowing
firms to collaborate across traditional social boundaries, while leveraging
technologically mediated forms of verification and coordination. Platform-based
ecosystems are introducing algorithmic reputation systems, data-driven performance
metrics, and real-time monitoring tools that partially replace face-to-face
interactions and personal approval. In this environment, trust is increasingly

distributed between human relationships and technological infrastructures, with
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digital trust signals complementing rather than completely replacing interpersonal
trust. Transnational networks further amplify this process by requiring firms to align
their trust practices with global norms of accountability, intellectual property
protection, and ethical conduct, thereby changing expectations of trustworthy
behavior within national business networks [15]. Despite these changes, traditional
forms of trust have not been displaced but rather recreated within new organizational
and technological frameworks. East Asian business networks show a strong ability
to integrate inherited cultural logics of trust with modern institutional and digital
mechanisms. Personal relationships, long-term loyalty, and moral reputation
continue to influence partner selection and strategic collaboration, especially in
high-risk and innovative projects where formal contracts are not sufficient. At the
same time, digital tools and global standards provide additional layers of guarantees
that enhance scalability and cross-border interoperability. This combination creates
a multi-layered architecture of trust in which relational, institutional, and
technological forms coexist and reinforce one another, enabling business networks
to maintain cultural continuity while adapting to global economic transformations.
The configuration of trust in East Asian business in the context of globalization and

digitalization is summarized in table 2.

Table 2
Key dimensions of trust transformation in East Asian business
Tr?;illslf:;ls?(?:on Traditional orientation New orientation

Trust foundation Moral reputation and long-term | Performance indicators and
relationships standardized trust signals

Sphere of interaction | Local and regional business Global and transnational market
networks environment

Verification Personal knowledge and social | Digital platforms, algorithms and

mechanisms support data transparency

Network structure Dense, closed relational Hybrid networks combining
systems relational and digital connections

Source: created by the author

Overall, the transformation of trust in East Asian business exemplifies an

ongoing process of synthesis, highlighting its continuous evolution rather than a
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complete break between the past and the present. Drawing on digital and global
practices within culturally conditioned models of cooperation, East Asian business
networks follow a distinct path of modernization, in which trust remains a central
principle of organization, continually adapting to the requirements of a
technologically mediated economic space.

Conclusions. The study found that trust in East Asian business networks is a
complex multidimensional phenomenon, the formation of which is determined by a
combination of socio-cultural, ethical and institutional factors. It 1s substantiated that
traditional value orientations, in particular moral norms, collectivist attitudes and
role obligations, play a decisive role in ensuring the stability of inter-firm relations,
complementing or even replacing formal regulatory mechanisms. It is determined
that interpersonal ties, kinship and informal social relations act as key channels for
the formation and transmission of trust within business networks, contributing to the
reduction of transactional risks and the maintenance of long-term cooperation. Thus,
trust in this region acquires a socially embedded character, reflecting the historically
formed model of economic interaction. At the same time, it is proven that modern
processes of globalization and digitalization lead to the transformation of traditional
models of trust, forming hybrid configurations, within which culturally conditioned
practices and modern institutional and technological mechanisms are combined. It
is shown that integrating digital platforms, international standards, and transnational
networks does not eliminate the importance of traditional forms of trust but rather
adapts them to new economic conditions, increasing the flexibility and
competitiveness of East Asian business networks. In this context, trust appears as a
dynamic resource that helps maintain a balance between cultural heritage and
innovative forms of business organization. Prospects for further scientific research
should be linked to an empirical analysis of industry and national differences in trust
models, as well as to the study of the impact of artificial intelligence and new digital

tools on the evolution of trust relationships in East Asian business networks.
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